Lasphills

What Emotion Are You
Tapping Into?

Checklist Items:
37 Emotion: Excitement
e What thrilling result will they get from

clicking this ad?

e How can you make the offer feel
time-sensitive or exclusive?

€Y Emotion: Fear



e What will they miss out on if they don’t act
now?

e How can you present the problem in a way
that feels urgent?

Emotion: Hope

e What future dream are you helping them
achieve?

e How can you show transformation or
success?

< Emotion: Happiness

e What will bring instant joy or relief?

e Can you use vibrant visuals or positive
testimonials?

@, Emotion: Desire

e What do they secretly want that your
product can give them?



e How can you trigger that "l need this"
feeling?

> Emotion: Trust

e What proof or authority can you show to
make them feel secure?

e Can you include logos, reviews,
certifications?

This template makes it easier to infuse your
GDN ads with emotional depth, increasing the
chances of grabbing attention and driving
conversions.
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