Lasphills

Thought Leadership PR Template: Building Authority Across
Industries

This comprehensive template guides brands, individuals, and
organizations in different sectors (fashion, music, business, gas and
petroleum, B2B, Saas, politics, etc.) on how to establish thought
leadership through PR strategies. The template integrates the use of
LinkedIn as a core platform for creating and distributing content to
build authority. It also incorporates industry-specific examples to
ensure adaptability.

Slide 1: Introduction to Thought Leadership PR

e What is Thought Leadership?
o Establishing expertise and trust in your field through
content, insights, and public visibility.
e Why It Matters?
o Builds authority, attracts partnerships, and boosts
visibility.
e Industries Covered:
o Fashion, Music, Business, Gas & Petroleum, B2B, Saas,

Politics, and more.

Slide 2: Core Elements of Thought Leadership PR



Key Element Description

Content Write blogs, whitepapers,
Creation and create infographics.
Platform Leverage LinkedIn for

Utilization professional engagement.

Engagement Actively comment and share

Strategy insights in niche groups.
Media Publish guest articles and
Outreach collaborate with journalists.

Slide 3: Industry-Specific Approach

Fashion

Checklist

1 Develop a

content calendar.

4 Optimize your
LinkedIn profile.

A Join 3 relevant

LinkedIn groups.

U/ Research
relevant

publications.

e Share style guides, trend analyses, and sustainability insights

on LinkedIn.

e Post behind-the-scenes videos and thought pieces on ethical

fashion.

Music

e Create content about industry trends, such as how AI impacts

production.



e Use LinkedIn articles to discuss artist-brand collaborations.

Gas and Petroleum
e Publish reports on energy transition trends and green
initiatives.
e Engage with sustainability professionals through LinkedIn

posts.

B2B and SaaS

e Share how-to guides, case studies, and whitepapers.
e Use LinkedIn polls to gather industry insights and spark

conversations.

Slide 4: LinkedIn Optimization for Thought Leadership

Step Action Status
Profile Use a professional, high-quality “
Picture photo. Comple

ted

Headline Craft a concise and impactful tagline [

(e.g., "SaaS Growth Strategist"). Pendin
g



Content Plan posts on key dates (e.g., Earth ¢
Calendar Day for sustainability). Comple
ted

Engageme Comment on 5 posts and publish 2 ]

nt Goals weekly thought pieces. Pendin

Slide 5: Maximizing Visibility

e Collaborate: Partner with influencers in your niche for
co-authored articles.

e Consistency: Post at least twice a week on LinkedIn.

e Engage: Respond to every comment on your posts to build a
loyal community.

e Example:
Fashion Brand: Published a post about the environmental
impact of fast fashion, resulting in 10,000 views and 50 shares.
SaaS Startup: Shared insights about reducing churn, gaining 5

new clients.

Slide 6: Success Tips

Tips Why It Works



Use LinkedIn Analytics

Leverage Thought
Leadership Hashtags
(#TL)

Post Data-Driven

Insights

Track which posts drive

the most engagement.

Expand reach

organically.

Establish credibility and

draw attention.

Slide 7: Potential Challenges

Challenge Solution

Lack of Invest in LinkedIn

Engageme ads for targeted

nt reach.

Time Use scheduling tools

Constraint like Hootsuite.

S

Staying Regularly research

Relevant industry trends.



Slide 8: Checklist to Track Progress

Task Status

Optimize LinkedIn U
profile Comple
ted

Publish one article [

per week Pendin

9

Join LinkedIn niche ¥

groups Comple

ted
Track analytics [
using LinkedIn Pendin
tools g

Slide 9: Conclusion

e Thought leadership PR is not a one-size-fits-all strategy; it
evolves with your industry.

e Whether you're a fashion brand or a SaaS provider, focus on
authenticity, consistency, and engagement.

e Start small, stay consistent, and watch your authority grow.



This slide template can easily be converted to Google Docs for

collaborative editing and tracking



