
Emotional Marketing Campaign Planner

This planner will guide you step-by-step in creating a powerful emotional marketing campaign. Use
this to map out your strategy and ensure it resonates with your audience.

Step 1: Define Your Campaign Goal

● What do you want to achieve?
○ Example: Increase brand awareness, boost sales, gain more social media engagement.
○ Write your goal: ________________________________

Step 2: Understand Your Audience

● Who is your target audience?
○ Age group: ________________________
○ Interests: _________________________
○ Emotional triggers (e.g., joy, nostalgia, hope): _________________________
● What are their values and challenges?
○ Values: ___________________________
○ Challenges: ________________________

Step 3: Choose the Emotion You Want to Evoke

● What feeling do you want your audience to have?
○ Happiness1
○ Nostalgia0
○ Hope�
○ Fear�
○ Excitement�

Step 4: Craft Your Story

● What story will you tell?

○ Is it inspiring, heartwarming, or surprising?
○ Write a quick summary of your story:

● Include relatable characters, a challenge, and a resolution.

Step 5: Select Your Visuals

● What images, colors, or videos will you use?

○ Example: Warm tones for happiness, bold colors for excitement.
○ Describe your visuals: ________________________________

● Will you use music or sound effects?

○ Yes / No. If yes, describe the mood: __________________________



Step 6: Plan Your Content

● Where will you share your campaign?

○ Social media platforms (e.g., Instagram, Facebook, TikTok)
○ Email marketing
○ Website

● What type of content will you create?

○ Video, image posts, stories, blog articles, etc.
○ Write your content ideas: __________________________

Step 7: Include a Call-to-Action (CTA)

● What do you want your audience to do?
○ Example: "Share your story," "Buy now," "Join us."
○ Write your CTA: ___________________________

Step 8: Measure Success

● How will you track the campaign’s results?
○ Use these metrics:

■ Social media engagement (likes, shares, comments)
■ Website traffic
■ Sales or sign-ups
■ Customer feedback

Step 9: Adjust and Improve

● What worked? What didn’t?
After the campaign, review your results and tweak them for the next one.

○ What could you improve next time? _________________________

This simple planner keeps you organized and focused on connecting emotionally with your
audience while achieving your campaign goals.


