
Effective Follow-Up Email Templates for PR Pitches: A
Comprehensive Guide

Following up on PR pitches can make the difference between a successful media placement
and a missed opportunity. However, it requires a delicate balance—overdoing it can risk
annoying the recipient, while under-following may lead to lost coverage. This guide provides
a set of customizable follow-up email templates tailored for various pitch scenarios, along
with insights on timing and approach. These templates will help you follow up effectively
without overwhelming your contacts, ensuring that your pitches stand out for all the right
reasons.

Why Follow-Up Matters in PR Pitches

Journalists and editors receive hundreds of pitches every day. In this environment, a
well-timed follow-up email can keep your pitch top-of-mind, showing your interest and
persistence without seeming overly aggressive. A good follow-up builds rapport and serves
as a gentle reminder, increasing the chances that your pitch will get the attention it
deserves.

Key Principles for Effective Follow-Ups

Before diving into templates, it’s essential to keep these guiding principles in mind:

● Personalization: Each follow-up should be tailored. Reference the journalist’s past
work, your previous interactions, or specific details from your pitch.

● Timing: Wait at least 3-5 business days before your first follow-up. If a second
follow-up is necessary, give it another week.

● Brevity: Keep follow-ups concise. Journalists don’t have time to read long emails, so
get to the point quickly.



● Value Addition: Provide new information or clarify aspects of your pitch that may
not have been clear initially. Avoid repeating the original email verbatim.

Follow-Up Email Templates for Different PR Pitch Scenarios

These templates cater to common follow-up situations. Each one can be customized based
on your relationship with the recipient, the type of pitch, and your specific message.

Template 1: General Follow-Up After No Response

Use Case: When you’ve sent a pitch and haven’t received a response after 3-5 business
days.

Subject Line: Quick Follow-Up on [Pitch Topic]

Body: Hi [Journalist’s Name],

I hope you’re doing well. I just wanted to follow up on my recent email about [Pitch Topic].
I thought this story might resonate with your readers given [mention a relevant current
trend or recent article they’ve published].

If you have any questions or need more information, I’d be happy to provide additional
details.

Thanks so much for your time, and I look forward to hearing from you!

Best,
[Your Name]

Template 2: Adding Value with New Information

Use Case: When you have additional details, statistics, or fresh angles to add to your
original pitch.

Subject Line: New Insights for [Pitch Topic]



Body: Hi [Journalist’s Name],

I wanted to follow up on my previous pitch about [Pitch Topic] and share some new insights
that might add more context to the story.

Since my last email, [mention any updates, new statistics, or developments related to the
topic]. I thought this might make the story even more compelling for your audience.

Thank you for considering, and please let me know if you’d like more information!

Best regards,
[Your Name]

Template 3: Friendly Nudge with Deadline Mention

Use Case: When your pitch has a time-sensitive element, like an upcoming event or launch
date.

Subject Line: Friendly Reminder: Upcoming [Event/Product Launch] on [Date]

Body: Hi [Journalist’s Name],

I wanted to check in and see if you had a chance to review my previous email about
[Event/Product Launch]. We’re getting closer to [mention the date or deadline], and I
thought this story might be a good fit for your upcoming coverage.

If you’d like to discuss it further or need more information, please don’t hesitate to reach
out!

Thank you again for your consideration.

Best,
[Your Name]

Template 4: Following Up After Positive Initial Response



Use Case: When the journalist initially responded positively but hasn’t followed up with a
publication or interview confirmation.

Subject Line: Re: [Pitch Topic] – Any Additional Information Needed?

Body: Hi [Journalist’s Name],

I hope all is well! I wanted to touch base regarding our conversation about [Pitch Topic].
Let me know if there’s anything specific I can provide to help move the story forward.

Thanks again for your interest, and please feel free to reach out with any questions.

Warm regards,
[Your Name]

Template 5: Final Follow-Up (Last Attempt)

Use Case: When you’ve followed up once or twice and want to make a final check-in before
closing the pitch.

Subject Line: Last Follow-Up on [Pitch Topic]

Body: Hi [Journalist’s Name],

I wanted to send a quick final follow-up on my pitch regarding [Pitch Topic]. I know you
have a busy schedule, so I won’t keep reaching out if this isn’t the right fit.

If there’s any interest or if you need additional resources, I’d be happy to assist.
Otherwise, thank you for considering this story idea.

Best wishes,
[Your Name]

Tips for Timing Your Follow-Ups

Proper timing is key to effective follow-ups. Here are some best practices:



1. First Follow-Up: Wait 3-5 business days after the initial pitch. This gives the
recipient time to consider your proposal.

2. Second Follow-Up: If you haven’t received a response, send a second follow-up
after one week. Try to add new value or information to keep it engaging.

3. Final Follow-Up: If there’s still no response, wait another week and then send a
final follow-up. Use this opportunity to close the conversation politely.

Remember, always keep an eye on any response cadence from the journalist, as this may
indicate their preferred follow-up interval.

How to Customize and Personalize Your Follow-Ups

Personalizing your follow-ups increases the likelihood of engagement. Here’s how to make
your follow-ups stand out:

● Mention a Recent Article: Reference a recent article the journalist wrote,
connecting it to your pitch.

● Highlight Mutual Interests: If you share a professional background or interest
with the journalist, mention it.

● Add a Question: If your pitch includes a unique angle, ask if they would like a
specific source or additional details.

Final Thoughts

Effective follow-ups are essential for PR success, but the key is to be persistent without
being pushy. Using these templates, PR professionals can strike a balance that keeps their
pitches visible and appealing without overwhelming journalists. Remember to remain
courteous, brief, and focused on adding value in each follow-up email. By adhering to these
principles, you’ll enhance your chances of getting a positive response and building lasting
relationships with media contacts.

With these templates in hand, PR professionals can approach follow-ups confidently,
knowing they’re staying top-of-mind while respecting their contacts’ time and preferences.




