
Checklist: Top Mobile Marketing Strategies to Reach Customers on the Go in

2024

1. Mobile-Friendly Website Optimization

● ☑ Ensure the website is responsive and loads in under 3 seconds.

● ☑ Simplify navigation for mobile users.

● ☑ Use mobile-friendly layouts for forms and CTAs.

Tip: Leverage AMP (Accelerated Mobile Pages) for faster loading.

2. Mobile App Development

● ☑ Develop a user-centric mobile app for better engagement.

● ☑ Offer in-app exclusive discounts and rewards.

● ☑ Enable push notifications for personalized updates.

Example: Sephora’s app combines personalized recommendations and loyalty

rewards.

3. SMS and MMS Marketing

● ☑ Create concise, engaging messages with clear CTAs.

● ☑ Use rich media like images and videos for MMS campaigns.

● ☑ Time messages appropriately to avoid user annoyance.

Tip: Provide an easy opt-in and opt-out process.

4. Social Media Ads and Stories



● ☑ Use mobile-first formats for platforms like Instagram, TikTok, and

Snapchat.

● ☑ Leverage vertical video content for ads and stories.

● ☑ Target ads with geo-location and behavioral data.

Example: Nike’s interactive Instagram Stories ad campaigns.

5. Location-Based Marketing (Geo-Targeting)

● ☑ Utilize geo-fencing to send targeted ads when users are near a store.

● ☑ Employ beacons to enhance in-store experiences.

● ☑ Combine geo-targeting with customer purchase history.

Example: Starbucks uses geo-fencing to promote discounts nearby stores.

6. Mobile Wallet Marketing

● ☑ Offer digital coupons via Apple Wallet and Google Pay.

● ☑ Enable loyalty program integration with mobile wallets.

● ☑ Send reminders about unused offers.

Tip: Tie in loyalty points with real-time app notifications.

7. Voice Search Optimization

● ☑ Implement conversational keywords in SEO strategies.

● ☑ Structure content for voice-friendly queries (e.g., FAQs).

● ☑ Optimize local search for "near me" inquiries.

8. Mobile Video Marketing



● ☑ Create short, engaging videos optimized for vertical viewing.

● ☑ Add captions for videos to ensure accessibility.

● ☑ Use storytelling to evoke emotions.

Example: Dove’s emotionally-driven mobile ad campaigns.

9. QR Code Campaigns

● ☑ Design scannable QR codes leading to engaging mobile content.

● ☑ Track QR code analytics to measure success.

● ☑ Use QR codes for discounts, landing pages, or event registrations.

10. Retargeting via Mobile Ads

● ☑ Use retargeting ads to re-engage website visitors.

● ☑ Segment audiences for more personalized ad experiences.

● ☑ Optimize visuals and messaging for mobile users.

Tip: Retarget with dynamic ads showcasing previously viewed products.

Progress Tracking Table

Strategy Status Key Actions Tips

Mobile-Friendly

Website

✅

Complete

d

Optimized for speed and

navigation.

Test on multiple

devices.



Social Media Ads 🟩

Pending

Create engaging vertical

video content.

Focus on stories and

reels.

SMS Campaign ✅

Complete

d

Targeted and concise

messaging.

Always include a

CTA.

Voice Search

Optimization

🟨 In

Progress

Reworking content for

conversational SEO.

Focus on "near me"

searches.

Location-Based

Marketing

🟩

Pending

Implementing geo-fencing

ads.

Integrate with store

promotions.

By following this checklist, brands can make informed decisions, optimize

customer engagement, and drive sales.


