
Checklist: How to Apply VR Marketing Into Your Brand Strategy

1. Create Your Goals

○ Define your VR marketing objectives (e.g., brand visibility, engagement, or
sales).

○ Focus on creating unique customer experiences with VR.
2. Recognize Your Audience

○ Conduct surveys and analyze feedback to understand audience preferences.
○ Identify the VR features that will appeal most to your target audience (e.g.,

virtual shopping or product demos).
3. Utilize 360° Videos to Begin Small

○ Create 360° videos as an introductory VR experience.
○ Showcase virtual tours, store layouts, or product displays.

4. Work Together with VR Specialists

○ Partner with VR professionals or agencies for expertise.
○ Develop high-quality, unique VR solutions, such as apps for virtual product

try-ons.
5. Focus on Storytelling

○ Craft immersive VR experiences that tell your brand’s story.
○ Allow customers to experience the origins, production process, or history of

your brand.
6. Provide Interactive Product Experiences

○ Integrate VR features for virtual product exploration.
○ Enable customers to visualize product details, customization options, and

usage scenarios.
7. Leverage Gamification

○ Introduce gamified VR campaigns to engage and entertain customers.
○ Offer rewards or discounts through interactive experiences, like treasure

hunts.
8. Measure and Develop

○ Track KPIs such as engagement rates, conversion rates, and customer
feedback.

○ Use data to refine and improve your VR marketing strategy.

By following this checklist, you can create a compelling VR marketing strategy that engages
your audience, boosts visibility, and enhances customer loyalty.


