
Checklist for the Role of Influencers and Events in Beauty PR

Campaigns

This checklist will help beauty brands integrate influencers and events into

their PR strategies to amplify their reach, engage audiences, and establish a

strong presence in the market.

Step 1: Defining Goals

Task Status Notes

Establish

campaign

objectives

☐

Pending

Examples: Increase brand

awareness or drive product sales.

Identify target

audience

☑

Complet

ed

Include demographics and

psychographics.

Align goals with

brand values

☐

Pending

Ensure authenticity and

consistency in messaging.

Step 2: Selecting Influencers



Task Status Notes

Research influencers in

the beauty niche

☐

Pending

Look for relevance, engagement,

and authenticity.

Vet influencer

credibility and audience

☑

Complet

ed

Check for fake followers and

alignment with your brand.

Collaborate on

deliverables

☐

Pending

Define expectations for posts,

stories, and events.

Negotiate contracts and

payment

☐

Pending

Include exclusivity and content

ownership terms.

Step 3: Planning Events

Task Status Notes

Choose event type ☐

Pending

Examples: product launch, makeup

masterclass, or pop-up shops.

Secure a venue or

virtual platform

☐

Pending

Ensure it aligns with the brand’s

aesthetic.



Develop an event

agenda

☑

Complet

ed

Include influencer meetups, tutorials,

and giveaways.

Promote the event ☐

Pending

Use social media, email marketing, and

influencers.

Step 4: Content Creation

Content

Type

Action Status Notes

Influencer

content

Approve posts, reels,

and unboxing videos.

☐

Pending

Maintain creative

freedom while guiding

tone.

Event visuals Create branded

backdrops and hashtag

campaigns.

☑

Comple

ted

Ensure visually

appealing aesthetics.

Behind-the-s

cenes content

Capture preparation

moments and sneak

peeks.

☐

Pending

Use this for building

anticipation.



Step 5: Execution

Task Status Notes

Launch the

campaign

☐

Pending

Coordinate influencer posts

with event promotions.

Engage audiences

during events

☑

Complet

ed

Use live polls, Q&A, or virtual

makeup try-ons.

Track real-time

engagement

☐

Pending

Monitor hashtags, mentions,

and comments.

Step 6: Measuring Impact

Metric Action Status Notes

Social media

engagement

Analyze likes, shares,

and comments.

☐

Pending

Assess

influencer-driven

buzz.

Event

attendance

Count attendees

(virtual or physical).

☑

Complet

ed

Compare against

initial targets.



Sales and

website traffic

Measure spikes

post-campaign.

☐

Pending

Use UTM links or

promo codes.

ROI Analysis Evaluate spending

versus returns.

☐

Pending

Identify areas for

improvement.

Tips for Success

● What Works:

○ Select influencers who authentically use your products for

credible promotion.

○ Host interactive events to create memorable experiences.

● What to Avoid:

○ Overreliance on one influencer. Diversify for broader reach.

○ Neglecting follow-up with attendees and influencers

post-campaign.

Conclusion

Using influencers and events effectively in beauty PR campaigns can

transform your brand visibility and customer loyalty. With this checklist, your

beauty brand is equipped to plan, execute, and measure impactful

campaigns.


