
Writing A Radio Ad Script

1. Understand Your Audience
Define the target audience: Know who you’re speaking to. Are they young adults,
middle-aged professionals, or retirees? Understand their demographics and interests.
Identify audience needs and pain points: Consider what matters most to them and how
your product or service solves their problems.

2. Define Your Objective
What is the purpose of the ad? Clarify the goal of your ad (e.g., brand awareness, sales
promotion, event announcement).
What is the key message? Decide the main point you want the audience to take away.

3. Create a Hook (Attention-Grabbing Opening)
Start strong: Use a surprising statement, question, or engaging sound effect to capture
the listener’s attention immediately.
Be relatable: Tailor the opening to the audience’s interests or pain points.

4. Use Conversational and Concise Language
Keep sentences short and simple: Radio ads are often fast-paced, so clarity is key.
Use an informal, conversational tone: It should feel like a one-on-one conversation with
the listener.
Avoid jargon or complex words: Ensure the language is accessible and understandable.

5. Incorporate a Clear Call to Action (CTA)
Be direct about what you want the listener to do: Visit a website, call a number, or visit a
store.
Repeat the CTA for emphasis: If it’s a phone number or website, repeat it at least twice.

6. Ensure Message Clarity
Deliver one key message: Stay focused on one main idea to avoid confusing or
overwhelming the listener.
Ensure consistent branding: Mention the brand name clearly, more than once if possible,
and reinforce the brand’s tone of voice.

7. Time Your Script
Read the script aloud: A typical 30-second radio spot has about 70-80 words, so ensure
the script fits within the time constraints.
Include pauses for effect: Account for natural pauses in speech to let important points
sink in.



8. Use Sound Elements Thoughtfully
Incorporate sound effects (SFX): Use relevant sounds that support your message (e.g.,
the sound of waves for a travel ad).
Include background music (BGM): Pick music that enhances the mood or tone without
overpowering the voice.
Voice selection: Choose a voice that suits the brand (e.g., calm and soothing, or lively
and energetic).

9. Include Emotional Appeal
Tap into emotions: Whether it’s humor, nostalgia, excitement, or empathy, create a
connection with the listener.
Use storytelling if applicable: Brief stories or anecdotes can humanize your brand.

10. Be Legally Compliant
Follow advertising guidelines: Ensure all claims are truthful and substantiated.
Include disclaimers if needed: Mention any terms and conditions, especially for
promotions or contests.

11. Test for Engagement
Get feedback from others: Read your script aloud to others to ensure it’s engaging and
easy to follow.
Make adjustments if necessary: Tweak the script based on feedback to make it clearer
or more engaging.

12. Final Review
Proofread for errors: Double-check for any grammatical mistakes or awkward wording.
Ensure a smooth flow: The script should move seamlessly from the hook to the CTA.


