
Speechwriting Template

1. Attention-Grabbing Opening
- Start with a powerful statement, question, or a short story to grab the audience’s attention.

Example: “Have you ever wondered how a simple message can shape the way we think about a
brand?”

2. Introduction
- Introduce yourself (or the speaker) and the purpose of the speech.

Example: “Good morning, everyone. My name is [Your Name], and today, I’m here to talk about
the role of speechwriters in shaping a brand’s public image.”

3. Main Points (Body)
- Divide the body of the speech into 2–3 main points.
Example:
- Point 1: “Speechwriters help align a brand’s message with its core values.”
- Point 2: “They ensure the tone remains consistent across all speeches.”
- Point 3: “Speechwriters help manage brand crises with carefully chosen words.”

4. Supporting Details
- For each point, provide examples or stories to make it relatable and memorable.

Example: “I once worked with a speechwriter who crafted a powerful message for our CEO
during a crisis. The words chosen helped restore public trust.”

5. Conclusion
- Summarize your key points and reinforce the main message.

Example: “In conclusion, speechwriters play a crucial role in shaping how the public sees a brand
by crafting messages that align with its values, tone, and reputation.”

6. Call to Action (Optional)
- End with a clear call to action or a thought-provoking statement.
Example: “Next time you hear a brand speak, remember the power of the words behind it.”

-

This template helps structure your speech to be clear, engaging, and easy to follow!


