
Social Listening Strategy Checklist

Here’s a simple checklist to help you create a strong social listening strategy:

1. Set Clear Goals
- What do you want to learn? (e.g., customer opinions, feedback, trends)
- Do you want to improve your marketing, products, or customer service?

2. Choose Your Platforms
- Identify where your audience is most active (e.g., Twitter, Facebook, Instagram).
- Monitor forums, blogs, and news sites too.

3. Pick the Right Tools
- Choose a free tool like Google Alerts, Hootsuite, or TweetDeck to start tracking conversations.

4. Select Your Keywords
- Add keywords like your brand name, product names, industry terms, and competitors.
- Include common misspellings to catch all mentions.

5. Set Up Alerts
- Use your chosen tool to create alerts for your keywords.
- Get notified when someone talks about your brand or products.

6. Monitor Conversations Regularly
- Check your alerts daily or weekly to stay updated on what’s being said about your brand.

7. Analyze Sentiment
- Look for patterns: Are people saying positive, negative, or neutral things about your brand?

8. Engage with Your Audience
- Respond to comments, answer questions, and thank people for feedback.
- Address negative comments quickly to show you care.

9. Adjust Your Strategy
- Use the feedback to improve your marketing, products, or services.
- Regularly review your keywords and tools to ensure you’re capturing the right data.

10. Track Results
- Keep a simple report of the mentions, comments, and trends you’ve found.
- Note how your actions have improved your brand’s online reputation.

This checklist will help you stay on top of your brand’s online presence and use feedback to
improve!


