
Checklist: Writing a concept for advertising Advertising Concept

1. **Specify the Goal**
- Define the main objective of the campaign.
- Determine what you hope to accomplish (e.g., product launch, sales boost, brand

awareness).

2. **Recognize Your Audience**
- Research the target audience’s needs, emotions, and behaviors.
- Create detailed audience personas to clarify who you're speaking to and what resonates

with them.

3. **Determine the Main Point**
- Identify the core message you want to communicate.
- Ensure it’s clear, concise, and aligned with the campaign goals.
- Highlight what makes your product or service unique.

4. **Make an Emotional Bond**
- Find ways to emotionally engage your audience (e.g., humor, relatable stories, values).
- Select an emotional approach that aligns with your audience’s values.

5. **Create Verbal and Visual Components**
- Choose language and visuals that effectively convey the concept.
- Ensure the style, colors, and tone match the brand and appeal to the target market.

6. **Describe the Process**
- Plan out the execution of the concept across various media platforms.
- Confirm consistency of the concept across all chosen channels (e.g., TV, social media,

print).

7. **Request Feedback**
- Present the concept to focus groups or colleagues for feedback.
- Use insights to refine and finalize the concept.

This checklist provides a structured approach to developing an advertising concept that
aligns with campaign goals and effectively reaches the target audience.


