
Checklist: How to Set Up Facebook Advertising Management

### 1. **Establish Specific Goals**
- Define clear objectives for your campaign (e.g., conversions, leads, or website traffic).
- Choose the appropriate campaign goal in Facebook Ads Manager (awareness,

engagement, conversion, etc.).

### 2. **Plan Ad Sets and Campaigns**
- Organize campaigns with distinct ad sets for each target demographic.
- Create ad sets with unique goals, such as lookalike audiences or interest-based

targeting.
- Avoid combining all campaigns into one to track performance accurately.

### 3. **Install Facebook Pixel**
- Set up Facebook Pixel on your website.
- Use it to retarget visitors, track conversions, and create custom audiences.
- Optimize campaigns by targeting site visitors who didn’t convert.

### 4. **Everything Should Be A/B Tested**
- Test different variations of call-to-action buttons, headlines, images, and audience

groups.
- Analyze data from A/B tests to determine the best-performing combinations.
- Continuously refine ads to improve effectiveness and reduce costs.

### 5. **Effectively Utilize Facebook Ads Manager**
- Customize reporting columns to show key metrics (cost per conversion, CTR, ROAS).
- Use the scheduling feature to run ads during peak engagement times.
- Keep reporting simple and only focus on essential data.

### 6. **Make Use of an Ad Management Tool**
- Utilize tools like Revealbot or AdEspresso for automation.
- Automate tasks such as budget adjustments and A/B testing.
- Save time by automating rule-based optimizations like pausing underperforming ads.

### 7. **Regularly Check and Make Adjustments**
- Develop a routine for reviewing campaigns and key performance indicators (KPIs).
- Adjust budget allocation, update creative, and refine targeting based on performance.
- Continuously make small tweaks to enhance campaign efficiency.

This checklist can help streamline Facebook advertising management, ensuring more
efficient and successful campaigns.


