
Checklist for Using White Label Copywriting to Draft Consistent

Brand Messaging

Objective: This checklist guides brands in implementing white-label copywriting for

strong, consistent messaging across all platforms.

1. Define Brand Voice & Tone

● Identify Brand Voice: Clearly define your brand’s personality and style.

● Document Tone Variations: Adjust tone for specific channels (e.g., formal

for blogs, friendly for social media).

2. Select a White Label Copywriting Provider

● Research Providers: Look for expertise in your industry.

● Evaluate Portfolio: Review examples to ensure quality aligns with brand.

3. Develop Brand Messaging Guidelines

● Core Messaging: Outline the brand’s key messages and values.

● Language Consistency: List preferred language, terms, and taglines.

● Table: Messaging Dos and Don’ts

Do Don’t

Use clear, simple

language

Avoid

technical

jargon



Focus on

customer benefits

Skip key

brand values

4. Establish Quality & Consistency Checkpoints

● Assign Review Process: Ensure team members review drafts for

alignment.

● Set Key Consistency Points: Check for adherence to style, values, and

voice.

5. Manage Content Delivery & Deadlines

● Schedule Regular Updates: Communicate changes to guidelines with your

provider.

● Track Deliverables: Ensure timely receipt of each content piece.

Progress Checklist

● Brand Voice Defined

● Provider Selected

● Messaging Guidelines Documented

● Review Process Set Up

● Content Timeline Established


