
Checklist for Setting Measurable
Social Media Goals

Checklist Items:

1. Identify Core Objectives:
○ Determine the main goals for your social

media presence, such as increasing brand
awareness, driving traffic, generating leads,
or improving customer engagement.

○ Tip: Your objectives should support your
broader business goals. For example, if
your business goal is to improve brand
visibility, a relevant social media objective
could be to increase followers or
engagement rates.

2. Define Key Performance Indicators (KPIs):
○ Decide on KPIs that will help measure

success. Common KPIs include follower



growth, engagement rate, website traffic
from social channels, and conversion rates.

○ Tip: Choose KPIs that reflect meaningful
outcomes rather than vanity metrics.
Engagement rates, for instance, show
active interest in your content rather than
mere follower counts.

3. Set Specific and Realistic Targets:
○ Establish clear, realistic targets for each

KPI. For example, “Increase Instagram
followers by 20% in three months” or
“Boost Facebook engagement rate by 10%
monthly.”

○ Tip: Use historical data from previous
campaigns as a benchmark to avoid setting
overly ambitious or underwhelming targets.

4. Define a Time Frame for Each Goal:
○ Choose a timeline that aligns with your

business objectives, such as setting
quarterly or annual goals. This helps create
a sense of urgency and allows for regular
performance evaluations.

○ Tip: Short-term goals (monthly or quarterly)
can keep the team motivated and allow for
timely adjustments if necessary.

5.Outline the Tactics to Achieve Each Goal:
○ List specific strategies to accomplish each

target. For instance, use influencer



partnerships to boost reach, or create
interactive content to increase engagement.

○ Tip: Tactics should be flexible to adjust
based on what’s working or needs
improvement.

6. Designate Responsibility and Resources:
○ Assign team members to manage each goal

and ensure resources (budget, tools, etc.)
are in place to support these efforts.

○ Tip: Allocate responsibilities based on each
team member’s strengths, like assigning
content creation to a creative specialist and
analytics to a strategist.

7. Establish Regular Review Intervals:
○ Schedule regular check-ins to track

progress on each goal. Monthly reviews are
often helpful for ongoing evaluation.

○ Tip: Use insights gained from these
check-ins to tweak strategies as needed
and celebrate small wins to keep morale
high.

8. Plan for Flexibility:
○ Allow room for adjustments if trends

change or certain tactics underperform.
Flexibility ensures that your strategy
remains effective and responsive to
audience needs.



○ Tip: Set a process for re-evaluating goals
and KPIs to keep pace with industry shifts
or platform updates.

9. Document Goals and Share with Your Team:
○ Write down each goal and share it across

your team to ensure everyone is aligned
and accountable.

○ Tip: Use shared documents or project
management tools to keep the goals
accessible and updated.

10. Evaluate and Reflect on Goal Completion:
○ At the end of your set timeframe, assess

what worked, what didn’t, and why. This
reflection will inform future goal-setting and
improve campaign effectiveness.

○ Tip: Celebrate achievements, even partial
ones, to reinforce successful strategies and
motivate the team for the next campaign.


