
Brand Assessment Checklist

Use this simple checklist to assess your brand and see where you can improve:

1. Logo
- Is your logo memorable and recognizable?
- Does it reflect your brand’s values and message?

2. Tagline
- Is your tagline clear and easy to understand?
- Does it communicate what your brand stands for?

3. Website
- Is your website user-friendly and easy to navigate?
- Does it represent your brand’s identity?
- Are your brand colors, fonts, and style consistent throughout the website?

4. Social Media Presence
- Are your social media profiles complete and up-to-date?
- Does your content align with your brand’s message?
- Are you using the same tone and voice across all platforms?

5. Consistency Across Platforms
- Is your brand message consistent across your website, social media, and marketing materials?
- Are your visuals (logo, colors, design) the same everywhere?

6. Customer Feedback
- Have you reviewed customer feedback or testimonials?
- Do customers understand your brand’s message and values?

7. Target Audience
- Do you know who your target audience is?
- Are you effectively reaching and engaging them?

8. Competitive Positioning
- Have you compared your brand to competitors?
- What makes your brand different or better?

9. Brand Mission and Values
- Are your brand’s mission and values clear?
- Do they resonate with your audience?

10. Brand Voice and Tone
- Is your brand voice consistent (formal, casual, friendly)?
- Does it match the personality of your brand?

Bonus Tip: If you notice any areas that are inconsistent or unclear, consider making
adjustments to strengthen your brand’s overall image.

This checklist helps you take a quick look at how your brand is performing and where it may need
some improvement.


