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Conducting an Effective Ambush Marketing Campaign

1. Research and Understanding
[J Understand Ambush Marketing: Know the different types of ambush marketing (direct,
indirect, by association, etc.) and the legal implications, particularly in your target region.
[J Research Event Sponsorships: Identify the event and official sponsors to understand
how you can creatively position your brand without infringing on legal boundaries.
[J Study Past Campaigns: Look into successful ambush marketing examples to gain
insights into strategies that have worked, and understand the risks involved.
2. |dentify Your Target Event
[J Choose an Event with High Visibility: Select a major event (sporting event, music
festival, etc.) that aligns with your brand’s audience. The larger the event, the more
exposure your ambush campaign can receive.
[J Determine Timing: Plan for the timing of the event, ensuring your ambush marketing
activities are synchronized with key moments for maximum impact.
3. Assess Legal Risks
[J Consult Legal Team: Ensure your marketing strategies comply with local laws and do not
infringe on any intellectual property rights.
[J Check Event Regulations: Review the event’s sponsorship and marketing guidelines to
avoid lawsuits or bad PR for your brand.
[ Consider Repercussions: Evaluate whether the risks of potential fines, negative press, or
damaged relationships with event organizers outweigh the benefits.
4. Develop Your Strategy
[J Define Your Campaign Objectives: Clearly identify what you want to achieve (brand
awareness, sales, engagement, etc.).
[ Creative Positioning: Develop a clever and engaging message that relates to the event
without directly associating with it.
[J Align with Audience Interests: Ensure the campaign resonates with the event’s audience
and aligns with your brand’s identity.
[J Choose Ambush Type:
[CJ Direct Ambush: Use tactics like buying ad space near the event or creating a
campaign with subtle references to the event.
[J Indirect Ambush: Sponsor a team, athlete, or influencer involved in the event, or
run a campaign alongside the event without official association.
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5. Plan the Campaign Execution
[CJ Budget Allocation: Determine your budget and allocate funds across the channels you
will use (digital ads, social media, OOH, PR stunts).
[J Creative Assets: Create visually engaging and contextually relevant assets, including
video, images, or slogans that tie into the event’s theme.
[J Timing and Placement: Ensure that your ads or guerrilla marketing efforts appear during
peak times of the event to capture attention.

6. Select Your Marketing Channels
[J Digital Media: Leverage social media (hashtags, memes, viral content) to spark
conversations around the event.
[J Paid Media: Invest in online display ads, video ads, or influencer partnerships that can
indirectly tie to the event.
[J Out-of-Home (OOH) Ads: Consider billboards, banners, or street-level campaigns in
proximity to the event.
[J PR and Guerilla Tactics: Create attention-grabbing stunts or PR events that capitalize on
the event without violating legal agreements.
7. Leverage Influencers and Brand Ambassadors
[J Collaborate with Influencers: Partner with influencers who have a presence at the event
or can create content that subtly aligns with your campaign.
[J Utilize Brand Ambassadors: Have them wear branded gear, share social media posts, or
do live coverage during the event.
8. Maximize Social Media Engagement
[J Hashtag Strategy: Create event-relevant hashtags that tie into the conversation around
the event, but don’t directly mention it.
[J Real-time Engagement: Monitor the event’s social media buzz and capitalize on trending
topics or moments that can be linked to your campaign.
[J User-Generated Content: Encourage your audience to participate by creating and
sharing content related to the campaign.
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9. Monitor and Respond
[J Real-Time Monitoring: Use social listening tools to track the conversation around the
event and your campaign. Respond quickly to engagement or any potential backlash.
[J Crisis Management Plan: Have a strategy ready to address any legal or PR issues that
arise from the campaign.
10. Post-Event Analysis
[J Measure Success: Track key performance indicators (KPIs) such as brand mentions,
website traffic, conversions, and engagement rates to assess the impact of the
campaign.
[J Evaluate ROI: Compare the costs of the campaign against the brand awareness, sales,
or engagement it generated to determine if it was worth the risk.
[ Gather Learnings: Document the results and any challenges faced during the campaign
to improve future ambush marketing efforts.



