
UGC Engagement Checklist

1. Set Clear Goals

● Define your objectives for using UGC. Are you looking to increase brand awareness,
build community, or generate social proof?

● Decide which platforms you’ll focus on (Instagram, TikTok, Twitter, etc.).

2. Create a Branded Hashtag

● Develop a unique, memorable hashtag for your audience when sharing content.
● Promote the hashtag across all social media channels, on your website, and in emails.

3. Encourage Participation

● Launch a UGC-focused campaign, such as a photo or video contest, giveaway, or
challenge.

● Offer incentives (discounts, shoutouts, or features) for users who contribute content.
● Engage with your audience by asking for opinions, reviews, or creative interpretations of

your product.

4. Collaborate with Influencers

● Partner with influencers or brand advocates to create UGC, encouraging their followers
to join in.

● Provide clear guidelines for how they can share their experiences with your brand.

5. Make UGC Submission Easy

● Give clear participation instructions, including using your hashtag or tagging your brand.
● Offer multiple submission options (DMs, email, or through a dedicated webpage).

6. Engage with UGC Creators

● Like, comment, and share UGC posts to show appreciation and acknowledgment.



● Feature the best UGC on your social media channels, website, or newsletter.
● Tag or credit users whose content you share to maintain goodwill and encourage further

engagement.

7. Moderate and Monitor UGC

● Regularly review submitted content to ensure it aligns with your brand’s values and
standards.

● Have a plan for handling inappropriate content or comments.

8. Repurpose UGC for Future Content

● Use UGC in testimonials, ads, blog posts, or email campaigns to build trust.
● Highlight success stories or showcase customers using your products in real-life

scenarios.

9. Track and Measure Success

● Monitor engagement metrics (likes, shares, comments) on UGC posts.
● Track how UGC impacts conversions or sales using tools like Google Analytics or social

media insights.
● Adjust your strategy based on what works best.

10. Maintain Authenticity

● Avoid over-editing or filtering UGC to keep it real and relatable.
● Stay genuine in your engagement and appreciation of user contributions.

Following this checklist, you can create an authentic UGC strategy that drives engagement,
fosters community, and boosts your brand’s credibility.


