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Real Estate Social Media Marketing
Checklist

1. Create a Real Estate Social Media Marketing Plan

Develop a marketing calendar to organize content and posting schedules.

Set SMART goals for social media engagement and lead generation.

Choose your leading social media platforms (Facebook, Instagram, LinkedIn, etc.).
Identify your target audience and tailor your content to their needs.

2. Post Engaging Content Regularly

Use polls, quizzes, and contests to encourage interaction.

Share personal and client milestones (e.g., first-time homebuyers, your career
anniversaries).

Post videos (property walkthroughs, home-buying tips, virtual tours) to grab attention.
Share industry news or local real estate updates to show expertise.

3. Leverage Social Media Ads

Set up targeted ads to reach specific demographics and geographic locations.

Track ad performance with tools like Facebook Ads Manager or Instagram Insights.
Use retargeting ads to re-engage potential clients who have previously interacted with
your content.

4. Respond and Engage with Followers

Respond to comments and messages promptly to show you're approachable and
engaged.

Ask for feedback on home staging, local market trends, or other real estate topics.
Encourage followers to ask questions about buying or selling real estate and respond
publicly.

5. Build Relationships with Local Businesses and Influencers

Partner with local businesses for giveaways or contests to expand your reach.



Lamphills

e Collaborate with influencers or other real estate professionals for mutual promotions.

6. Optimize Your Posts for Each Platform

e Use Facebook for listings and community engagement (ideal for reaching older
demographics).
Leverage Instagram for visually appealing posts like property tours and lifestyle shots.
Post LinkedIn updates to connect with high-income professionals and relocation leads.
Share YouTube videos for more in-depth neighborhood tours or home-buying guides.

7. Track and Adjust

e Analytics tools (Facebook Insights and Instagram Analytics) can be used to track
engagement metrics.

e Adjust your content strategy based on what's getting the most likes, shares, and
comments.

e Regularly review which posts drive the most leads and optimize future posts accordingly.

This checklist will make managing your real estate social media marketing more accessible and
more effective, helping you attract and engage potential clients!



