
Lamphills’ Cross-Platform Campaign Integration Checklist

This Lamphills' cross-platform campaign integration checklist ensures cohesive and consistent
messaging across all advertising platforms to enhance brand recognition and engagement:

Task Description Tick/Status

Define Unified Campaign
Goals

Establish clear and consistent
objectives that apply across
all platforms.

Consistency Branding All ads use uniform brand
elements (e.g., logos, color
schemes, tone) to reinforce
brand identity.

Tailor Content for Each
Platform

Adapt your messaging and
creative formats to suit each
platform's unique
characteristics and
audiences.



Synchronize Campaign
Timelines

Coordinate the launch and
duration of campaigns across
platforms for maximum
impact.

Use Platform-Specific
Features

Leverage unique features
(e.g., Instagram Stories,
LinkedIn sponsored content)
to enhance engagement.

Monitor Cross-Platform
Performance

Track and compare
performance metrics across
platforms to identify strengths
and areas for improvement.

Ensure Seamless User
Journey

Create a cohesive experience
for users transitioning
between different platforms
and your website or landing
pages.

Integrate Retargeting
Strategies

Implement retargeting
campaigns that follow users
across various platforms to
reinforce messaging.

Share Insights Across
Platforms

Apply successful strategies
and learnings from one
platform to others where
applicable.

Conduct Comprehensive
Post-Campaign Analysis

Evaluate the overall
effectiveness of integrated
campaigns and document
insights for future initiatives.


