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Hashtag Strategy Checklist: Boost Your LinkedIn Visibility

Hashtags are powerful tools for increasing your visibility on LinkedIn. They help
categorize your content, making it discoverable to users interested in specific topics.
Here's a comprehensive checklist to guide you in selecting and using hashtags effectively
to boost your visibility and relevance in your industry.

1. Understand the Purpose of Hashtags

e Categorize Content: Use hashtags to group your content into relevant categories,
making it easier for users to find your posts.

e Increase Discoverability: Hashtags help your content reach a broader audience
beyond your current followers.

e Engage with Communities: Join conversations and connect with industry peers who
share your interests.

2. Research Relevant Hashtags

e Industry Trends: Stay updated with trending hashtags in your industry. Tools like
Hashtagify or RiteTag can help you find popular and relevant hashtags.

e Competitor Analysis: Check what hashtags your competitors are using. This can
give you insights into effective hashtags in your niche.

e Audience Preferences: Consider the hashtags your target audience is likely to
follow. Engage with hashtags that resonate with your followers' interests.

3. Mix Popular and Niche Hashtags

e Popular Hashtags: Use broad, high-traffic hashtags to increase the reach of your
posts. Examples include #Leadership, #Innovation, #Technology.

e Niche Hashtags: Incorporate specific, less saturated hashtags to target a
dedicated audience. Examples might include #DigitalMarketingTips,
#ATIinHealthcare, #FreelanceWriters.



. Use a Balanced Number of Hashtags

Optimal Range: LinkedIn allows up to 30 hashtags per post, but using 3-5 relevant
hashtags is often more effective.

Quality Over Quantity: Focus on hashtags that are most relevant o your content.
Avoid overloading your posts with too many hashtags.

. Customize Hashtags for Each Post

Tailor Your Hashtags: Adjust your hashtags based on the content of each post.
Use different hashtags for different topics or themes.

Seasonal and Trending Hashtags: Incorporate current trends or seasonal
hashtags to keep your content timely and engaging.

. Create a Hashtag Library

Organize Your Hashtags: Maintain a list of hashtags relevant to your industry and
content themes. Tools like Evernote or Google Sheets can help you keep track.
Update Regularly: Review and update your hashtag list periodically to include
emerging trends and retire outdated ones.

. Monitor Hashtag Performance

Track Engagement: Use LinkedIn Analytics or third-party tools like Hootsuite or
Sprout Social o monitor the performance of your hashtags.

Analyze Results: Look at metrics such as reach, engagement rate, and follower
growth to assess the effectiveness of your hashtags.

. Engage with Hashtag Communities

Join Conversations: Actively participate in discussions under popular and niche
hashtags. Comment, like, and share posts to build relationships with other users.
Add Value: Contribute valuable insights or tips to the community. Your engagement
should be genuine and helpful, not just promotional.

. Leverage LinkedIn's Suggested Hashtags

Suggested Hashtags Feature: When you start typing a hashtag in a post, LinkedIn
suggests related hashtags. Use these suggestions to discover new, relevant
hashtags.



e Experiment with Suggestions: Test different combinations of suggested hashtags
to find what works best for your content.

10. Stay Updated and Experiment

e Monitor Trends: Keep an eye on industry frends and LinkedIn updates to stay
informed about new hashtags and features.

o Test and Iterate: Experiment with different hashtags and track their
performance. Be open to adjusting your strategy based on what works best.

Bonus Tips:

e Use Hashtags in Comments: Adding hashtags in the first comment of your post can
increase visibility without cluttering the main text.

e Create a Branded Hashtag: Develop a unique hashtag for your brand or campaign
to encourage user-generated content and enhance brand visibility.



