
Custom Filter Creation Checklist
Creating custom Instagram filters offers a unique way to enhance your brand’s presence and
engage your audience creatively. Whether you're looking to boost brand awareness, add an
interactive element to your posts, or simply offer something fun for your followers, a custom filter
can provide that extra spark. With millions of users actively exploring new filters daily, having
your own branded filter can help you stand out and create a memorable experience for your
audience.

Here is a Custom Filter Creation Checklist that can guide users through the process of
creating and launching their own Instagram filters:

#1. Define the Purpose and Goal of the Filter

● What do you want the filter to achieve? (e.g., brand awareness, user engagement,
product promotion)

● Is the filter aligned with your brand message?
● Who is the target audience for this filter?

#2. Choose the Type of Filter

● Photo filter (color grading, lighting effects)
● AR (Augmented Reality) effects (e.g., face filters, objects in the environment)
● Animated effects (e.g., motion graphics, transitions)
● Interactive elements (e.g., tapping or swiping interactions)

#3. Brainstorm Design Elements

● Define color schemes that reflect your brand identity.
● Consider logos, mascots, or key visual elements to incorporate.
● Decide on specific textures or effects you want (e.g., glitter, vintage, neon).

#4. Gather Necessary Tools and Resources

● Use software like Spark AR Studio for creating Instagram filters.
● Have access to graphic design tools (e.g., Adobe Photoshop, Illustrator) for creating

assets.
● Gather any pre-designed 3D models, logos, or images you want to include.



#5. Design the Filter

● Create the filter in Spark AR Studio or another filter-building tool.
● Add custom textures, color overlays, animations, or branding elements.
● Test how the filter appears on different face shapes or environments.
● Adjust for different lighting conditions to ensure consistency.

#6. Test the Filter Thoroughly

● Test on multiple devices (iOS, Android) to ensure compatibility.
● Check how the filter looks in different lighting scenarios.
● Ensure the filter doesn't negatively impact the image quality (e.g., too grainy,

overexposed).
● Validate the AR elements' positioning and interaction accuracy.

#7. Get Feedback from a Small Group

● Share the filter with colleagues or a test group to get feedback.
● Ask for insights on usability, design, and performance.
● Make necessary improvements based on feedback.

#8. Prepare for Submission

● Name your filter (ensure it’s catchy, short, and memorable).
● Write a clear and engaging description of the filter.
● Choose an attractive thumbnail to represent the filter.

#9. Submit the Filter to Instagram

● Export the filter from Spark AR Studio (ensure it meets Instagram’s size and format
requirements).

● Submit the filter for review via your Instagram account.
● Wait for Instagram’s approval (usually takes a few days).

#10. Promote the Filter

● Share the filter on your Instagram stories and feed.
● Create content showcasing how the filter works and encourage users to try it.
● Collaborate with influencers or followers to spread the word about your new filter.
● Use hashtags related to your filter for discoverability (e.g., #CustomFilter, #BrandFilter).

#11. Monitor Filter Performance



● Track how many users have saved, shared, or tried your filter.
● Monitor engagement metrics like views, shares, and new followers from your filter.
● Collect feedback from users to determine if any adjustments are necessary.

#12. Make Updates and Iterations

● Based on feedback and performance, consider updating the filter periodically.
● Introduce new versions or seasonal editions of the filter to keep engagement high.

This checklist can serve as a step-by-step guide for creating custom filters, from conception to
launch, ensuring users create engaging and well-branded Instagram filters.


