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Comprehensive Media Planning
Checklist

Media planning involves strategizing how, when, and where to deliver a brand’s message to the
target audience. The goal is to maximize reach, engagement, and conversions within the
budget.

1. Audience Research

e Identify target audience: Define demographics (age, gender, income) and
psychographics (interests, behaviors, values).

e Analyze customer journey: Understand how your audience moves from awareness to
conversion.

e Assess media consumption habits: Determine where your audience spends time
(social media, TV, print, radio).

e Segment the audience: Divide your audience into meaningful groups based on media
preferences and behaviors.

2. Market Research & Competitor Analysis

e Conduct competitive analysis: Identify where competitors are advertising and which
channels they use.

e Evaluate industry benchmarks: Study standard metrics such as average cost-per-click
(CPC) and reach in your industry.

e Research seasonal trends: Identify the peak times when your audience is most
receptive to messaging.

3. Define Media Objectives

e Set campaign goals: Whether it's increasing brand awareness, generating leads, or
driving conversions, make sure your goals are SMART (Specific, Measurable,
Achievable, Relevant, Time-bound).

e Determine key performance indicators (KPIs): For each goal, identify how you will
measure success (e.g., impressions, click-through rate (CTR), conversion rate).

4. Budget Allocation
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Set a clear budget: Define an overall budget and allocate it across different media
channels.

Account for contingencies: Set aside a portion of the budget for unforeseen changes
or testing.

Prioritize high-performing channels: Based on past performance, focus spending on
platforms with a higher ROI.

5. Media Channel Selection

Choose appropriate channels: Decide which combination of TV, digital, radio, print,
social, and outdoor will best reach your audience.

Consider ad formats: Identify whether display ads, sponsored content, video, or other
formats are more effective for each channel.

Plan for multi-channel integration: Ensure your messaging is consistent and effective
across all selected channels.

6. Timing & Frequency Planning

Create a media schedule: Plan when and how often ads will appear on each platform.
Consider timing factors, Such as Season, daypart (morning/evening), and frequency,
to avoid ad fatigue or underexposure.

Build a flighting strategy: Choose between continuous, flighting, or pulsing ad
schedules based on your campaign goals.

7. Measurement & Analytics

Select tracking tools: Track performance by choosing analytics platforms (Google
Analytics, social media insights).

Determine reporting frequency: Set up daily, weekly, or monthly reporting to monitor
progress and optimize in real time.

Optimize based on insights: Be ready to make adjustments based on performance
metrics.



