Lasphills

Checklist for Improving Brand
Perception

1. Review Customer Feedback

Collect feedback from all customer touchpoints (surveys, reviews, social media,
customer service).

Analyze feedback for recurring themes (positive or negative).

Identify gaps between customer expectations and actual experiences.

Prioritize areas for improvement based on customer sentiment.

2. Assess Current Marketing Strategies

Review your brand messaging across all channels (website, social media, ads).
Ensure the brand's voice and tone align with the target audience’s preferences.
Evaluate the effectiveness of recent campaigns (engagement, conversion rates).
Analyze competitor marketing to identify areas for differentiation.

3. Analyze Brand Positioning

Clearly define your brand’s unique value proposition (UVP).

Ensure your positioning aligns with your target audience’s needs and desires.
Conduct a SWOT analysis to assess strengths, weaknesses, opportunities, and
threats.

Identify opportunities to reposition or strengthen your market standing.

4. Evaluate Visual ldentity

Review logo, color schemes, fonts, and overall design for consistency across
platforms.

Ensure the visual identity resonates with your target audience and reflects brand
values.

Test if the visual elements evoke the desired emotions and perception.

Update outdated designs or those not aligned with your current brand
positioning.
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5. Strengthen Online Presence

Conduct a website audit for usability, aesthetics, and mobile responsiveness.
Ensure your social media profiles are up-to-date and consistent with your
branding.

Improve SEO practices to enhance visibility and credibility.

Actively engage with your online community to foster trust and loyalty.

6. Monitor and Improve Customer Experience

Map out the entire customer journey, from awareness to post-purchase.
Identify pain points and friction in the customer experience.

Ensure customer service is responsive, empathetic, and accessible across all
platforms.

Implement customer satisfaction surveys or Net Promoter Score (NPS) to
measure improvements.

7. Invest in Sensory Branding

Assess if your brand appeals to the five senses: sight, sound, smell, taste, and
touch.

Identify opportunities to enhance sensory experiences (e.g., store atmosphere,
product packaging, background music).

Align sensory elements with your brand’s core identity and target audience’s
preferences.

Conduct tests to evaluate the impact of sensory branding on customer
perception.

8. Build Emotional Connections

Review your storytelling efforts: Is your brand story compelling and relatable?
Highlight your brand’s values, mission, and impact on social issues (cause
marketing).

Build emotional appeal by showcasing real customer stories, testimonials, or
user-generated content.

Foster a sense of community and belonging with your audience.
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9. Evaluate Endorsements and Partnerships

e Assess current partnerships or celebrity endorsements for alignment with brand
values.

e Ensure that endorsements resonate with your target audience and enhance
brand perception.
Explore new partnership opportunities that can add credibility and broaden reach.
Avoid partnerships that could lead to negative associations or brand dilution.

10. Stay Authentic and Transparent

Ensure all brand communications are genuine and truthful.
Avoid over-promising or creating unrealistic expectations.
Be transparent about company policies, practices, and values (e.g., sustainability
efforts).
e Quickly and transparently address any issues or crises that arise.

11. Regularly Monitor Brand Sentiment

Use social listening tools to monitor how people perceive your brand.
Track brand mentions, both positive and negative, across online platforms.
Set up a system to gather and analyze data from multiple touchpoints (Google
alerts, review sites).

e Adjust your strategy based on real-time feedback to keep brand perception
favorable.

12. Adapt to Market Changes

Stay updated on industry trends and consumer behavior changes.

Be agile in adjusting your brand strategy to meet evolving customer expectations.
Regularly refresh your brand approach to stay relevant and competitive.
Continuously seek innovation in products, services, and branding efforts.

By following this checklist, you can ensure that your brand perception evolves positively,
fostering loyalty, trust, and emotional connections with your audience.



