
Basic Campaign Strategy Template

Objective: What do you want to achieve? (e.g., increase brand

awareness, boost sales, etc.)

Target Audience: Who are you trying to reach? Define by age,

gender, location, and interests.

Key Message: What’s your core message? (Keep it clear and

impactful.)

Marketing Channels: Where will you promote the campaign? (e.g.,

social media, email, TV, print.)

Timeline: Set clear deadlines for launching and reviewing results.

Success Metrics: What will you track? (e.g., clicks, sales,

engagement rates.)

2. Content-Driven Campaign Plan

Campaign Goal: Specify the campaign’s purpose (e.g., product

launch, event promotion).

Target Persona: Detailed profile of your ideal customer.

Messaging Theme: Craft your main message or tagline.



Content Calendar: Schedule content types (blogs, videos, social

posts) by date.

Marketing Tactics: Channels and tactics (SEO, paid ads, influencer

marketing).

Measurement & KPIs: Set measurable goals like traffic, conversion

rate, or sales.

These concise templates help structure your campaign and ensure clarity and focus from start
to finish.


