
Hashtag Research Checklist
Use this checklist to guide your hashtag research and selection process, ensuring you choose
the most effective hashtags for your campaigns.

1. Define Your Campaign Goals

● ☐ What is the primary objective of your campaign? (e.g., increase brand awareness,
drive engagement, promote a product)

● ☐ Who is your target audience? (e.g., demographics, interests)
● ☐ What platforms will you be using? (e.g., Instagram, Twitter, TikTok)

2. Identify Relevant Keywords

● ☐ List out keywords related to your campaign topic.
● ☐ Think about related topics or industry terms your audience might be interested in.
● ☐ Consider seasonal or trending topics that could align with your campaign.

3. Research Hashtags

● ☐ Use Hashtagify to find popular and relevant hashtags for your keywords.
● ☐ Explore RiteTag for real-time hashtag suggestions and performance metrics.
● ☐ Check the popularity and usage of hashtags across different platforms (Instagram,

Twitter, etc.).
● ☐ Look at hashtags your competitors or industry leaders are using successfully.

4. Analyze Hashtag Performance

● ☐ How many posts are currently using the hashtag? (Too few might mean low visibility;
too many might mean high competition)

● ☐ What is the engagement rate for posts using this hashtag? (Higher engagement rates
indicate active communities)

● ☐ Is the hashtag being used in the context you intend? (Ensure it aligns with your brand
and message)

5. Test and Optimize

● ☐ Select a mix of high, medium, and low competition hashtags.
● ☐ Monitor the performance of your hashtags after posting (e.g., using engagement

tracking tools).
● ☐ Adjust your hashtag strategy based on performance data (replace underperforming

hashtags, add new ones).



6. Keep Up with Trends

● ☐ Regularly revisit your hashtag research, especially for ongoing or long-term
campaigns.

● ☐ Stay updated on trending hashtags relevant to your industry or audience.
● ☐ Be flexible and willing to adapt your hashtags as trends shift.

Tip: Use the tools mentioned to find the most popular hashtags and those that are niche and
highly relevant to your specific audience. This balance will help maximize your campaign’s
reach and engagement.


