
White-Label Marketing Vendor Evaluation Checklist

Purpose: This checklist is designed to assist businesses in evaluating and comparing different
white-label marketing vendors. By considering these key criteria, you can decide which vendor
will best meet your needs and support your business goals.

Key Criteria:

1. Service Range and Customization
○ Service Offerings: Does the vendor offer comprehensive services that match

your business needs? For example, if you require services like SEO, content
creation, social media management, and PPC advertising, the vendor should be
capable of providing all these services. A broad service range ensures you can
rely on one vendor to meet various marketing needs without seeking multiple
partners.

○ Customization Options: Can the vendor tailor their services to suit your
requirements? This includes customizing strategies, creating branded content,
and adapting to your business’s unique style and objectives. Customization is
crucial for maintaining your brand’s voice and ensuring that the services provided
are a seamless extension of your business.

2. Pricing and Value for Money
○ Transparent Pricing: Is the vendor clear about their pricing structure? Ensure

that there are no hidden costs and that you understand what is included in the
price. Transparent pricing allows you to budget effectively and avoid unexpected
expenses.

○ Cost vs. Value: Does the pricing reflect the quality and breadth of services
offered? Consider whether the vendor’s services provide a strong return on
investment (ROI). The best vendors offer competitive pricing without
compromising quality, ensuring you get the most value for your money.

3. Customer Support Availability
○ Accessibility: How accessible is the vendor’s customer support team? A vendor

offering multiple communication channels—such as phone, email, and live
chat—ensures you can easily reach them whenever you need assistance.
Additionally, consider if their support is available during your business hours or if
they offer 24/7 support for urgent situations.



○ Responsiveness: How quickly does the vendor respond to inquiries and resolve
issues? Responsive customer support is essential for addressing any challenges
during your campaigns. A vendor with a strong reputation for quick and effective
problem-solving can help prevent small issues from becoming major setbacks.

4. Integration Capabilities
○ Technical Compatibility: Does the vendor’s platform or service easily integrate

with your existing tools and systems? Compatibility is essential to avoid
disruptions in your workflow. The vendor should offer solutions that integrate
smoothly with your current marketing stack, whether it’s your CRM, analytics
software, or content management system.

○ Implementation Support: Does the vendor provide support during the
integration process? A good vendor will assist with setting up their services,
ensuring that everything is properly configured and that your team is comfortable
using the new tools.

5. Client Testimonials
○ Reputation and Trustworthiness: What do other clients say about their

experience with the vendor? Positive testimonials and reviews are strong
indicators of a vendor’s reliability and the quality of its services. Look for
feedback that highlights the vendor’s strengths, such as its ability to deliver
results, professionalism, and customer service.

○ Case Studies and References: Can the vendor provide case studies or client
references? Reviewing case studies can give insight into how the vendor has
helped other businesses achieve their goals. Speaking directly with past clients
can also provide valuable perspectives on the vendor’s performance.


