
Top Accredited Social Media Manager Courses: Quick

Comparison Checklist

Whether you're just getting started in social media management or looking to advance

your career, selecting the right course can make all the difference. Here's a

comprehensive checklist comparing the top accredited social media manager courses to

help you find the perfect fit based on course content, costs, time commitments, and

certifications.

1. Google’s Fundamentals of Digital Marketing

● Course Content:

○ Covers the basics of digital marketing, with specific modules on social media.

○ Teaches SEO, mobile marketing, content marketing, and web optimization.

○ Focus on both paid and organic search strategies.

● Cost: Free

● Time Commitment: Approximately 40 hours

● Certification: Yes, accredited by the Interactive Advertising Bureau Europe and

The Open University.

● Best For:

Beginners looking for a foundational understanding of digital marketing, with the

added benefit of social media marketing modules.

● Checklist for Decision:

○ ✅Want a free, recognized course?

○ ✅ Need a broad overview of digital marketing with a focus on social media?

○ ✅ Looking for a certification to boost your LinkedIn profile?

2. Acadium Social Media Marketing Course

● Course Content:



○ Offers basic training on how to set up and manage social media platforms

like Facebook, Twitter (now X), and Instagram.

○ Focuses on real-life social media apprenticeships and mentorship programs.

○ Lessons on publishing posts, growing your audience, and competitor analysis.

● Cost: Free (with optional paid apprenticeship)

● Time Commitment: Self-paced, varies depending on mentorship.

● Certification: Yes, after completion of course and apprenticeship.

● Best For:

Beginners who prefer hands-on learning through apprenticeships and need

mentorship to guide their progress.

● Checklist for Decision:

○ ✅ Need real-world experience through an apprenticeship?

○ ✅ Prefer learning with mentorship?

○ ✅ Looking for an introductory course?

3. The Open University: Social Media Marketing Course

● Course Content:

○ Comprehensive coverage of social media marketing, including user journey

mapping and analytics.

○ Focuses on risks, drawbacks, and how to create a solid content strategy.

○ Practical assignments and real-life case studies.

● Cost: Paid (prices vary depending on region)

● Time Commitment: Flexible, self-paced with access to tutors.

● Certification: Yes, accredited by The Open University.

● Best For:

Social media managers looking for in-depth coverage of social media strategy and

advanced analytics. Suitable for both beginners and intermediate learners.

● Checklist for Decision:

○ ✅ Need an in-depth, accredited course with case studies?

○ ✅Willing to invest in a paid course?

○ ✅Want flexibility in learning but access to support when needed?

4. HubSpot’s Social Media Certification Course

● Course Content:

○ Focuses on social media strategy, extending reach, content creation, and

social media ROI measurement.



○ Includes lessons on inbound marketing and integrating social media into an

overall marketing strategy.

○ Optional modules on social media advertising.

● Cost: Free

● Time Commitment: Approximately 4 hours

● Certification: Yes, accredited by HubSpot Academy.

● Best For:

Social media managers who want to enhance their strategic thinking and new social

media managers looking to transition into more advanced roles.

● Checklist for Decision:

○ ✅ Looking for a free course with in-depth strategy guidance?

○ ✅ Need a certification that ties in inbound marketing and social media

management?

○ ✅ Short on time but want high-impact learning?

5. The Strategy of Content Marketing by University of California, Davis

● Course Content:

○ Focuses on creating and executing a comprehensive content marketing

strategy, with a strong social media integration.

○ Covers different content types, strategic writing, and tailoring content for

the buyer’s journey.

○ Includes practical assignments to apply the learning in real-world scenarios.

● Cost: Paid (typically around $49, varies with promotions)

● Time Commitment: 5-week course with several hours of study each week.

● Certification: Yes, accredited by UC Davis through Coursera.

● Best For:

Social media managers who want to dive into content marketing and use that as a

foundation for their social media strategies.

● Checklist for Decision:

○ ✅ Interested in content marketing with a focus on social media integration?

○ ✅Willing to invest time and money in a paid, university-backed course?

○ ✅Want practical assignments and real-world applications?

Additional Factors to Consider



1. Flexibility

If you're already working full-time, choose courses that offer self-paced learning

or flexible study schedules like those from HubSpot, The Open University, or

Google.

2. Practical Exercises & Hands-On Learning

For those who learn best through doing, Acadium’s mentorship model and UC Davis’s

practical assignments are ideal options.

3. Certification Value

Courses accredited by well-known organizations like Google or universities (UC

Davis, The Open University) add extra weight to your resume. Ensure the

certification is recognized in your industry.

4. Budget

If cost is a concern, free courses like those from Google and HubSpot provide

high-quality education at no charge, with certifications that boost your professional

credibility.

5. Long-Term Career Goals

Consider where you want to go in your social media career. If you're aiming for a

managerial or strategic role, courses with advanced content like those from UC

Davis and The Open University might be the most beneficial.

Final Thoughts

Selecting the right social media management course depends on your current experience,

career goals, and time availability. This checklist offers a clear comparison of the

best-accredited courses in 2024, making it easier to choose the one that fits your needs.

Whether you're just starting or looking to advance your career, there’s a course for every

stage of your professional journey.




