
Template Brand Guidelines

This brand guidelines document outlines the visual and verbal elements
that de�ne your brand's identity. By adhering to these guidelines, you can
ensure consistency and cohesiveness across all your marketing materials
and communications.

1. Logo Usage

● Primary Logo: [Insert image of primary logo]
○ Dimensions: [Insert dimensions]
○ Colors: [Insert color codes]
○ Usage guidelines: The primary logo should be used in all official

brand communications, including website, social media, print
materials, and digital advertising.

● Secondary Logo: [Insert image of secondary logo (if applicable)]
○ Dimensions: [Insert dimensions]
○ Colors: [Insert color codes]
○ Usage guidelines: The secondary logo can be used in certain

contexts, such as social media pro�les or promotional materials.
● Logo Placement:

○ The logo should always be placed prominently on marketing
materials.

○ Avoid placing the logo on busy backgrounds or near other visual
elements that may obscure it.

● Minimum Size:
○ The minimum size for the primary logo is [Insert minimum size].
○ The minimum size for the secondary logo is [Insert minimum

size].

2. Color Palette



● Primary Colors:
○ [Color name]: [Hex code]
○ [Color name]: [Hex code]

● Secondary Colors:
○ [Color name]: [Hex code]
○ [Color name]: [Hex code]

● Usage Guidelines:
○ Use primary colors for key brand elements, such as the logo and

headlines.
○ Use secondary colors for accents and supporting elements.
○ Avoid using color combinations that are difficult to read or

visually unappealing.

3. Typography

● Primary Font: [Font name]
● Secondary Font: [Font name]
● Font Usage Guidelines:

○ Use the primary font for headlines and headings.
○ Use the secondary font for body text and supporting elements.
○ Avoid using more than two fonts in a single piece of marketing

material.

4. Photography

● Style Guidelines:
○ Our photography style should be [Describe desired style, e.g.,

clean, modern, minimalist].
○ Images should be high quality and well-lit.
○ Avoid using stock photos whenever possible.

● Image Usage Guidelines:



○ All images used in marketing materials should be licensed or
owned by the company.

○ Images should be properly credited if applicable.

5. Messaging

● Brand Voice: Our brand voice is [Describe brand voice, e.g., friendly,
professional, authoritative].

● Key Messages:
○ [Key message 1]
○ [Key message 2]
○ [Key message 3]

6. Visual Elements

● Icons and Symbols: [Insert images of any icons or symbols used in the
brand]

● Patterns and Textures: [Describe any patterns or textures used in the
brand]

7. Social Media Guidelines

● Pro�le Images: Use the primary logo for pro�le images on all social
media platforms.

● Cover Photos: Create custom cover photos that re�ect the brand's
aesthetic.

● Content Guidelines:
○ Use a consistent tone of voice and style.
○ Share relevant and engaging content.
○ Respond to comments and messages promptly.

8. Print Materials

● Stationery:



○ Letterhead: [Insert speci�cations]
○ Business cards: [Insert speci�cations]
○ Envelopes: [Insert speci�cations]

● Brochures:
○ Size: [Insert size]
○ Design: [Insert design guidelines]

● Other Print Materials:
○ [Insert guidelines for other print materials, such as �yers,

posters, and catalogs]

9. Digital Assets

● Website Design:
○ Use a clean and modern design.
○ Ensure the website is easy to navigate.
○ Use consistent branding elements throughout the site.

● Email Templates:
○ Create email templates that align with the brand's visual

identity.
○ Use a consistent header and footer.
○ Keep the content concise and visually appealing.

● Presentation Templates:
○ Create presentation templates that re�ect the brand's aesthetic.
○ Use consistent colors, fonts, and imagery.

10. Third-Party Usage

● Licensing:
○ Any third-party use of the brand's visual elements must be

approved in advance.
○ Licensing agreements should be in place for any authorized use.



Example Template Brand Guidelines

Brand: [Your Brand Name]

Logo:

[Insert image of primary logo]

Color Palette:

● Primary Colors:
○ Blue: #007bff
○ White: #ffffff

● Secondary Colors:
○ Gray: #cccccc
○ Black: #000000

Typography:

● Primary Font: Montserrat
● Secondary Font: Open Sans

Photography:

● Our photography style should be clean, modern, and minimalist.
● Images should be high-quality and well-lit.
● Avoid using stock photos whenever possible.

Messaging:

● Our brand voice is friendly, approachable, and informative.
● Our key messages are:

○ [Key message 1]
○ [Key message 2]
○ [Key message 3]



Social Media:

● Use the primary logo for pro�le images.
● Create custom cover photos that re�ect the brand's aesthetic.
● Share relevant and engaging content on a regular basis.
● Respond to comments and messages promptly.

Print Materials:

● Letterhead:
○ Size: 8.5" x 11"
○ Layout: [Insert layout speci�cations]

● Business Cards:
○ Size: 3.5" x 2"
○ Layout: [Insert layout speci�cations]

● Brochures:
○ Size: [Insert size]
○ Design: [Insert design guidelines]

Digital Assets:

● Website Design: Use a clean and modern design with a focus on
usability.

● Email Templates: Use a consistent header and footer, and include a
clear call to action.

● Presentation Templates: Use a consistent color palette and
typography throughout your presentations.

Third-Party Usage:

● Any third-party use of the brand's visual elements must be approved
in advance.

● Licensing agreements should be in place for any authorized use.




