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SEO Audit Checklist: A Comprehensive
Guide to Optimizing Your Website

1. Technical SEO

Website Crawling & Indexing
o Use tools like Google Search Console or Screaming Frog to check if all pages
are crawled and indexed.
o Fix crawl errors, broken links, and ensure important pages are not blocked by
Robots.ixt.
XML Sitemap & Robots.txt
o Verify that the XML sitemap is up to date and submitted to search engines.
o Check the Robots.txt file to ensure no important pages are accidentally blocked.
Site Speed
o Test site speed using tools like Google PageSpeed Insights or GTmetrix.
o Optimize images, enable browser caching, and minimize CSS, JavaScript, and
HTML files.
Mobile-Friendliness
o Test mobile usability using Google’s Mobile-Friendly Test.
o Ensure your site is responsive and provides a good user experience on all
devices.
Secure Website (HTTPS)
o Confirm that your website is secured with HTTPS.
o Ensure there are no mixed content issues.

. On-Page SEO

Title Tags & Meta Descriptions

o Review title tags for length, keyword usage, and relevance.

o Ensure each page has a unique meta description that includes targeted

keywords.

Headings (H1, H2, H3, etc.)

o Use headings to structure your content logically.

o Ensure each page has one H1 tag that includes the primary keyword.
URL Structure

o Check for clean, descriptive URLs that include target keywords.
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o Avoid using special characters and excessive parameters.

e Internal Linking
o Review internal links to ensure they connect relevant pages.
o Use keyword-rich anchor text for internal links.

¢ Image Optimization
o Check that all images have descriptive, keyword-rich alt text.
o Optimize image file sizes for faster loading times.

3. Content Quality

Keyword Optimization

o Ensure target keywords are naturally integrated into the content.

o Avoid keyword stuffing; focus on user intent and relevance.
Content Uniqueness

o Use tools like Copyscape to check for duplicate content.

o Create original, valuable content that meets user needs.
Content Freshness

o Regularly update old content to keep it relevant.

o Add new content consistently to address emerging trends and topics.
Readability

o Ensure content is easy to read and understand.

o Use short paragraphs, bullet points, and clear language.

4. Off-Page SEO

e Backlink Profile
o Use tools like Ahrefs or Moz to analyze your backlink profile.
o ldentify and disavow toxic or spammy backlinks.
e Social Signals
o Check the social media presence and engagement for your content.
o Encourage social sharing to increase visibility.
e Brand Mentions
o Monitor brand mentions across the web.
o Build relationships with influencers and authoritative websites to gain more
mentions.

5. User Experience (UX)

e Navigation & Site Structure
o Ensure your site has a clear, logical structure with easy navigation.
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o Use breadcrumb navigation to help users understand their location on your site.
e Bounce Rate & Dwell Time
o Analyze bounce rate and dwell time in Google Analytics.
o ldentify and improve pages with high bounce rates or low dwell time.
e Pop-ups & Ads
o Ensure pop-ups are not intrusive and do not negatively impact user experience.
o Avoid excessive ads that can slow down your site or distract users.

6. Analytics & Reporting

e Google Analytics & Search Console Setup
o Verify that Google Analytics and Search Console are properly set up and tracking
data.
o Monitor important metrics like organic traffic, conversion rate, and click-through
rate (CTR).
e SEO Performance Tracking
o Track keyword rankings using tools like SEMrush or Ahrefs.
o Regularly review your site’s SEO performance and make adjustments as needed.

7. Local SEO (if applicable)

e Google My Business
o Ensure your Google My Business profile is complete and up to date.
o Encourage customer reviews and respond to them promptly.
e Local Listings
o Verify that your business is listed on relevant local directories.
o Ensure NAP (Name, Address, Phone Number) consistency across all listings.

8. SEO Tools & Resources

e Audit Tools

o Use tools like SEMrush, Ahrefs, or Moz for comprehensive SEO audits.
e Continuous Learning

o Stay updated with the latest SEO trends and algorithm updates.



