
Optimal Posting Schedule Checklist for
LinkedIn
#1. Analyze Your Audience’s Activity Patterns

● Understand Your Audience Demographics:
○ Identify the time zones your audience primarily resides in.
○ Determine whether your audience is mainly composed of professionals, students,

or other specific groups.
● Check LinkedIn Analytics:

○ Use LinkedIn’s analytics to assess when your followers are most active.
○ Track engagement metrics (likes, comments, shares) by time and day of the

week.
● Consider Industry Trends:

○ Research industry-specific trends regarding LinkedIn activity.
○ Identify peak activity times for your sector, such as early mornings for finance

professionals or afternoons for marketers.

#2. Identify Optimal Posting Days

● Test Different Days:
○ Experiment with posting on different days of the week (e.g., Monday vs. Friday).
○ Track which days yield the highest engagement over a few weeks.

● General Best Days:
○ Tuesday, Wednesday, Thursday: Generally, these mid-week days are when

LinkedIn activity peaks.
○ Avoid Weekends: Engagement tends to drop on weekends as professionals are

less active.

#3. Determine Optimal Posting Times

● Test Various Time Slots:
○ Post at different times throughout the day (e.g., 8 AM, 12 PM, 5 PM).
○ Track the engagement levels for each time slot to find patterns.



● General Best Times:
○ Early Morning (7 AM–9 AM): Catch people as they start their day and check

their LinkedIn feeds.
○ Lunch Hours (12 PM - 2 PM): Engage with users during their midday break.
○ Late Afternoon (4 PM - 6 PM): Reach users as they wrap up their workday.

#4. Use LinkedIn Analytics for Fine-Tuning

● Monitor Post Performance:
○ Use LinkedIn’s analytics to review the performance of your posts at different

times and days.
○ Pay attention to the impressions, clicks, and engagement metrics.

● Adjust Based on Insights:
○ If certain posts perform better at specific times, adjust your schedule to focus on

those slots.
○ Continually optimize your posting times based on ongoing analytics.

#5. Schedule Posts Consistently

● Stick to a Routine:
○ Once you identify the best times, create a consistent posting schedule.
○ Regular posting builds an audience expectation, increasing engagement.

● Use a Content Calendar:
○ Plan your posts using a content calendar.
○ Ensure you post consistently on identified optimal days and times.

#6. Leverage LinkedIn’s Built-In Tools

● Use LinkedIn Scheduling Features:
○ Utilize LinkedIn’s native post-scheduling tools or third-party platforms like Buffer

or Hootsuite.
○ Schedule your posts to go live at the optimal times you’ve identified.

● Monitor and Adjust:
○ Periodically review your posting schedule’s effectiveness.
○ Adjust your schedule based on any shifts in audience behavior or LinkedIn’s

algorithm updates.

#7. Adapt for Different Content Types



● Text Posts vs. Videos:
○ Test different times for various types of content (e.g., text posts vs. videos).
○ Determine if certain content types perform better at specific times or days.

● Long-Form Articles:
○ Publish longer articles when your audience will likely have more time to read

(e.g., early morning or late evening).
○ Track the performance and adjust as needed.

#8. Consider Audience’s Local and Global Events

● Align with Audience’s Schedule:
○ Consider holidays, events, and seasons that may affect your audience’s activity

on LinkedIn.
○ Adjust your schedule during these times to maintain engagement.

● Global Audience Consideration:
○ If you have a global audience, post at times that accommodate multiple time

zones.
○ Use tools like CoSchedule’s Best Time Scheduling feature to identify ideal

posting times for global reach.

Conclusion

Following this checklist, you can optimize your LinkedIn posting schedule to maximize
impressions, engagement, and overall content performance. Remember to regularly revisit and
adjust your schedule based on analytics and audience behavior changes, ensuring your
LinkedIn strategy remains effective and aligned with your goals.


