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Marketing Terminology Glossary Checklist

How to Use This Glossary

1. Learn: Read through the definitions and examples.

2. Check Off: Mark each term once you're comfortable with its meaning.

3. Add Notes: Use the space provided to jot down your own notes, examples,
or experiences with each term.

Terms

1. Call to Action (CTA)
o Definition: A statement designed to prompt an immediate response
or encourage an immediate sale.
o Example: "Buy Now," "Subscribe,
o []Understood
o Notes:
2. Key Performance Indicator (KPI)
o Definition: A measurable value that indicates how effectively a
company is achieving key business objectives.
o Example: Conversion rate, customer retention rate.
o [] Understood
o Notes:
3. Bounce Rate
o Definition: The percentage of visitors who navigate away from a
site after viewing only one page.
o Example: A high bounce rate may indicate that visitors aren't
finding what they're looking for.
[ ] Understood
Notes:

Download."



(@]

o

O

o

o

o

o

. Lead Generation

Definition: The process of attracting and converting strangers into
prospects, and prospects into leads.

Example: Using a free e-book download to capture email addresses.
[ ] Understood

Notes:

. Conversion Rate

Definition: The percentage of visitors who take a desired action,
such as making a purchase or signing up for a newsletter.
Example: If 100 people visit your site and 10 buy a product, your
conversion rate is 10%.

[ ] Understood

Notes:

. Search Engine Optimization (SEO)
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Definition: The practice of optimizing content to increase the
quantity and quality of traffic to a website through organic search
engine results.

Example: Using keywords strategically in blog posts.

[ ] Understood

Notes:

. Customer Persona

Definition: A semi-fictional representation of your ideal customer
based on market research and real data.

Example: "Marketing Mary," a 35-year-old marketing manager who
values data-driven decision-making.

[ ] Understood

Notes:

. Content Marketing
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Definition: A strategic marketing approach focused on creating and
distributing valuable, relevant, and consistent content to attract and
retain a clearly defined audience.

Example: Blog posts, videos, infographics.

[ ] Understood

Notes:

. Churn Rate

Definition: The percentage of subscribers or customers who stop
using a service during a given period.

Example: If a subscription service loses 5 out of 100 customers in a
month, the churn rate is 5%.



o []Understood
o Notes:
10.Multivariate Testing (MVT)

o Definition: A method of testing multiple variables to determine the
best-performing combination.

o Example: Testing different headlines, images, and CTAs on a landing
page.
[ ] Understood

o Notes:

Final Notes

Use this glossary as a quick reference guide and revisit it regularly to reinforce your
understanding of key marketing terms. Keep adding new terms and notes to expand your
knowledge!
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