
Marketing Platform Comparison
Checklist
1. General Features

● Platform Type
○ Identify whether the platform is an all-in-one marketing suite, specialized tool

(e.g., email marketing, social media), or a combination.
● Ease of Use

○ Assess the user interface and user experience.
○ Determine if the platform offers drag-and-drop features, templates, or other tools

that simplify tasks.
● Integration Capabilities

○ Check compatibility with other tools and platforms (e.g., CRM, analytics, social
media).

○ Review the availability of APIs for custom integrations.
● Scalability

○ Ensure the platform can grow with your business needs.
○ Evaluate if the platform can handle increased users, campaigns, or data without

performance issues.

2. Pricing & Plans

● Cost Structure
○ Compare pricing models (subscription, pay-as-you-go, freemium, etc.).
○ Analyze the cost for different tiers and what’s included in each.

● Free Trials & Demos
○ Determine if the platform offers a free trial or demo.
○ Check for hidden costs or additional fees (e.g., for premium features or extra

users).
● Long-Term Value

○ Evaluate the platform’s value for money based on your business’s needs.
○ Consider potential savings from bundled services or long-term contracts.

3. Email Marketing



● Email Design & Templates
○ Review the variety and quality of pre-designed email templates.
○ Assess the customization options for emails.

● Automation & Personalization
○ Check for automation features like drip campaigns, autoresponders, and

behavioral triggers.
○ Evaluate the platform's ability to personalize emails based on user data.

● Deliverability
○ Research the platform’s email deliverability rate and reputation.
○ Look for features that improve deliverability, such as spam testing and list

segmentation.
● Analytics & Reporting

○ Ensure robust email performance tracking (open rates, click-through rates,
bounce rates).

○ Look for detailed reporting options and insights.

4. Social Media Marketing

● Social Media Management
○ Confirm the platform supports multiple social media accounts.
○ Evaluate scheduling, publishing, and content calendar features.

● Social Listening & Monitoring
○ Look for tools that track brand mentions, hashtags, and competitor activity.
○ Assess sentiment analysis capabilities and real-time monitoring.

● Engagement & Interaction
○ Check for features that allow direct interaction with followers (comments, direct

messages).
○ Review community management tools and automation options.

● Analytics & Insights
○ Ensure comprehensive analytics for social media performance (engagement,

reach, follower growth).
○ Look for competitive analysis tools.

5. Content Marketing

● Content Creation Tools
○ Assess the availability of content creation tools (e.g., blog editors, graphic design

tools).
○ Check for integrations with content libraries or third-party tools like Canva.

● Content Distribution



○ Confirm options for distributing content across multiple channels (blogs, social
media, email).

○ Evaluate the ability to schedule and automate content distribution.
● SEO Features

○ Look for built-in SEO tools (keyword research, on-page optimization, SEO
analytics).

○ Check for integrations with external SEO tools.
● Content Analytics

○ Ensure the platform provides analytics on content performance (traffic,
engagement, conversions).

○ Evaluate options for A/B testing and content optimization.

6. Analytics & Reporting

● Dashboard & Custom Reports
○ Check if the platform offers customizable dashboards.
○ Review the options for creating custom reports tailored to specific KPIs.

● Real-Time Data
○ Ensure the platform provides real-time data tracking.
○ Assess the availability of alerts or notifications for key metrics.

● Attribution & ROI Tracking
○ Look for features that track the customer journey and attribute conversions to

specific marketing efforts.
○ Review the platform’s ability to calculate and report on ROI.

7. Customer Support & Community

● Support Channels
○ Evaluate the availability of support channels (email, phone, chat, forums).
○ Check if 24/7 support is offered and the average response time.

● Knowledge Base & Training
○ Look for a comprehensive knowledge base with guides, tutorials, and FAQs.
○ Check for available training sessions, webinars, or certification programs.

● User Community
○ Assess the size and activity of the platform’s user community.
○ Review the availability of forums, user groups, or events for networking and

learning.

8. Security & Compliance



● Data Security
○ Verify that the platform offers robust security features (encryption, two-factor

authentication).
○ Review their data storage and backup policies.

● Compliance
○ Ensure the platform complies with relevant regulations (GDPR, CCPA, etc.).
○ Look for certifications or compliance reports.

● Privacy Policies
○ Review the platform's privacy policy and data handling practices.
○ Check for features that allow you to manage user consent and data access.


