
Luxury Brand Analysis Template

This template will help you analyze different luxury brands and understand
the factors that contribute to their success. By completing this analysis, you
can gain valuable insights into the luxury market and identify opportunities
for your own brand.

1. Brand History

● When was the brand founded?
● What is the brand's origin story?
● How has the brand evolved over time?

2. Target Audience

● Who is the brand's target audience?
● What are their demographics (age, gender, income, location)?
● What are their values, lifestyle, and preferences?

3. Product Offerings

● What products or services does the brand offer?
● What is the price range of their products?
● What is the perceived quality and craftsmanship of their products?

4. Marketing Strategies

● How does the brand position itself in the market?
● What are their key marketing channels (e.g., advertising, social media,

public relations)?
● What is their brand messaging and tone of voice?

5. Brand Identity Elements



● What is the brand's logo and what does it symbolize?
● What is the brand's color palette and typography?
● What is the brand's overall aesthetic and visual identity?

6. Brand Values

● What are the brand's core values?
● How do these values align with their target audience and products?

7. Customer Experience

● What is the customer experience like when interacting with the
brand?

● How does the brand provide exceptional service and customer
satisfaction?

8. Brand Partnerships and Collaborations

● Does the brand collaborate with other brands or celebrities?
● How do these partnerships contribute to the brand's image and reach?

9. Sustainability and Social Responsibility

● Does the brand have a commitment to sustainability and social
responsibility?

● How does this align with the values of their target audience?

10. Future Outlook

● What are the brand's future plans and growth strategies?
● What challenges or opportunities does the brand face?

By completing this analysis, you can gain a deeper understanding of luxury
brands and identify key factors that contribute to their success. This



information can be valuable for developing your own luxury brand or
assessing the potential of other brands in the market.


