
Logo Design Checklist

1. Understand the Brand:
○ Clearly define the brand’s mission, values, and

target audience.
○ Ensure the logo reflects the brand's personality

and message.
2. Research Competitors:

○ Analyze competitors’ logos to identify common
design elements.

○ Ensure your logo is distinctive and stands out
from the competition.

3. Choose the Right Type of Logo:
○ Decide whether the logo will be a wordmark,

lettermark, pictorial mark, abstract mark, mascot,
combination mark, or emblem.

4. Select Appropriate Colors:
○ Choose colors that align with the brand’s values

and evoke the desired emotions.
○ Consider color psychology and the cultural

meanings of colors.
5. Pick the Right Typography:

○ Select fonts that complement the brand's
personality.

○ Ensure the typography is legible and versatile
across different sizes and formats.

6. Focus on Simplicity:



○ Ensure the logo is simple and uncluttered for
easy recognition.

○ Avoid unnecessary details that could complicate
the design.

7. Ensure Scalability:
○ Design the logo to look good at various sizes,

from business cards to billboards.
○ Test the logo in different sizes to ensure clarity

and readability.
8. Make It Memorable:

○ Create a unique and distinctive design that is
easy to remember.

○ Incorporate an element or feature that is instantly
recognizable.

9. Consider Versatility:
○ Ensure the logo works in different formats and

mediums, including print, digital, and
merchandise.

○ Test the logo in black and white to ensure it
remains effective without color.

10. Seek Feedback:
○ Get feedback from different sources, including

stakeholders and potential customers.
○ Be open to revisions and improvements based on

constructive criticism.
11. Finalize and Protect:

○ Once the design is finalized, ensure it's properly
saved in various formats (e.g., PNG, SVG, EPS).

○ Consider trademarking the logo to protect it
legally.

This checklist will help your readers create a strong and
effective logo that truly represents their brand.




