
How to Choose a Content Marketing Company
Checklist

1. Define Your Goals and Needs

● Identify your content marketing goals (e.g., brand awareness, lead generation, SEO
improvement).

● Determine the type of content you need (e.g., blog posts, videos, infographics, white
papers).

● Assess your in-house capabilities to understand what tasks you need the company to
handle.

2. Research Potential Companies

● Look for companies with a solid online presence (e.g., well-maintained website,
active blog, and social media).

● Check client testimonials and case studies to gauge success in similar industries.
● Analyze their content to assess the quality, relevance, and consistency.

3. Evaluate Expertise and Experience

● Review the team’s expertise in your industry or niche.
● Check their portfolio for diverse content types and successful campaigns.
● Inquire about their process for content creation, distribution, and measurement.



4. Understand Their Services

● Ensure they offer a comprehensive range of services (e.g., content strategy,
creation, distribution, and analytics).

● Ask about their SEO practices and how they integrate them into content creation.
● Determine if they provide customization according to your brand voice and goals.

5. Examine Their Strategy Development Process

● Ask how they develop content strategies and whether they are data-driven.
● Check if they conduct thorough audience research to create targeted content.
● Ensure they align content strategies with your overall marketing goals.

6. Consider Their Communication and Reporting

● Inquire about their communication frequency and preferred methods.
● Ask about the metrics they track and how often they report on progress.
● Ensure they provide transparent and detailed reports with actionable insights.

7. Assess Their Flexibility and Adaptability

● Determine their ability to adapt to changes in your goals or the market.
● Ask how they handle revisions and client feedback during content creation.
● Check if they stay updated with the latest content marketing trends and technologies.

8. Review Pricing and Contracts

● Compare pricing structures to ensure they fit your budget.
● Understand the scope of work included in their packages.
● Review the contract terms for flexibility, duration, and exit clauses.



9. Look for Red Flags

● Be cautious of companies that guarantee immediate results or use black-hat SEO
tactics.

● Avoid companies with poor communication or a lack of transparency in their
processes.

● Watch out for overly rigid contracts that don’t allow changes or early termination.

10. Request a Proposal

● Ask for a detailed proposal outlining their approach, timeline, and deliverables.
● Review their proposed strategy to ensure it aligns with your goals and expectations.
● Discuss any concerns or questions before making a decision.

11. Make a Final Decision

● Evaluate all the information gathered during your research and discussions.
● Consider the company’s alignment with your brand values and culture.
● Choose the company that best meets your needs and has the potential to become a

long-term partner.


