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Global Brand ldentity Checklist

1. Logo Usage Guidelines

Standard Logo: Ensure the primary logo is used consistently across all platforms and
markets. Include variations for different backgrounds (e.g., light, dark).

Logo Variants: Provide guidelines for acceptable logo variations (e.g., horizontal,
vertical) and when to use them.

Size Specifications: Define minimum and maximum size requirements for the logo to
maintain clarity and impact.

Clear Space Requirements: Specify the minimum space surrounding the logo to avoid
clutter and ensure visibility.

Prohibited Alterations: List actions that are not allowed, such as changing colors,
adding effects, or altering proportions.

2. Color Scheme and Typography

Primary Color Palette: Define the brand's core colors and provide color codes (e.g.,
HEX, RGB, CMYK).

Secondary Color Palette: Include complementary colors that can be used with the
primary palette.

Typography Standards: Specify the primary and secondary fonts, including sizes,
weights, and styles for headlines, body text, and captions.

Font Usage Guidelines: Outline where and how each font should be used, including
digital and print media alternatives.

Prohibited Fonts: Identify fonts that should not be used to maintain brand consistency.

3. Core Messaging and Tone of Voice

Brand Mission Statement: Clearly articulate the brand's mission and how it should be
communicated across all channels.

Key Messaging Points: Identify the primary messages (e.g., brand values and benefits)
that should be conveyed in all communications.

The tone of Voice: Define the brand's tone as formal, casual, playful, or authoritative,
and provide examples of appropriate language.

Taglines and Slogans: Provide the official taglines or slogans and guidelines on how
and when to use them.
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Prohibited Language: List words or phrases that should be avoided to maintain the
brand’s identity and tone.

. Visual Style and Imagery

Imagery Guidelines: Specify the images that align with the brand’s identity (e.g.,
lifestyle, product-focused, abstract).

Photography Style: Define the look and feel of photos, including lighting, color grading,
and subject matter.

lllustrations and Icons: Provide guidelines for using illustrations, including style, color,
and size.

Video Style: If applicable, outline the visual and audio style for brand videos, including
tone, pacing, and key visual elements.

Prohibited Visuals: List types of imagery or styles that do not align with the brand's
identity.

. Adaptation Strategies for Different Cultures

Market Research Requirements: Conduct thorough market research to understand
local cultures, preferences, and sensitivities.

Localization Guidelines: Provide strategies for adapting the brand’s messaging,
visuals, and products to align with local cultures while maintaining core identity.
Language Adaptation: Offer guidelines for translating the brand’s messaging while
preserving its tone and meaning.

Cultural Sensitivity Checklist: Include a checklist to avoid cultural missteps, such as
inappropriate colors, symbols, or language.

Examples of Successful Adaptations: Showcase case studies or examples where the
brand successfully adapted to a different market.

. Social Media and Online Presence

Platform-Specific Guidelines: Provide tailored strategies for each social media
platform, considering global versus local content.

Hashtag Usage: Outline the preferred hashtags, including global and localized versions,
to enhance visibility and engagement.

Social Media Tone: Define the tone for social media interactions, including responses to
comments and direct messages.

Content Calendar: Suggest a global content calendar considering local holidays,
events, and cultural differences.
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Prohibited Content: List content types or topics that should be avoided on social media
to prevent brand damage.

7. Brand Collateral and Merchandise

Brand Templates: Provide templates for common brand collateral, such as business
cards, letterheads, and brochures, to ensure uniformity.

Merchandise Guidelines: Offer specifications for branded merchandise, including color,
logo placement, and messaging.

Packaging Standards: Define guidelines for product packaging that align with the
brand’s identity and adapt to local regulations and preferences.

Event and Sponsorship Branding: Include requirements for branding at events,
ensuring that all materials, from banners to giveaways, adhere to brand standards.
Prohibited Uses: Clarify any uses of the brand's identity in collateral that do not align
with brand standards.

8. Internal Communication

Brand Education: Ensure all employees and partners understand the brand’s identity,
values, and guidelines through regular training and resources.

Communication Templates: Provide templates for internal communications, such as
emails and presentations, to ensure consistency.

Employee Brand Advocacy: Encourage employees to become brand advocates by
sharing approved messaging and content on personal channels.

Feedback Mechanisms: Establish a system for employees to provide feedback on
brand identity and suggest improvements or adaptations.

Prohibited Actions: Outline employee behaviors or actions that could negatively impact
the brand’s identity.

9. Monitoring and Compliance

Brand Audit Schedule: Set a regular schedule for auditing brand materials to ensure
compliance with the guidelines.

Compliance Checklist: Include a checklist for reviewing new content, campaigns, and
materials against brand standards before launch.

Monitoring Tools: Recommend tools or platforms for monitoring brand usage across
various markets to identify inconsistencies.

Reporting Mechanisms: Create a system for reporting and correcting brand misuse,
internally or externally.
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e Prohibited Actions: Specify actions that violate brand compliance and the
consequences for such violations.

This checklist serves as a comprehensive guide for maintaining your global brand identity
across diverse markets. It ensures that your brand remains consistent, recognizable, and
adaptable, no matter where your products or services are offered.



