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Brand Style Guide Template

A brand style guide is a crucial document that defines and maintains the consistency of a
brand's identity across all platforms and communication channels. It serves as a blueprint for
how a brand presents itself to the world, ensuring that every touchpoint is instantly recognizable
and reflective of the brand's core values and personality. From logos and color schemes to
typography and tone of voice, a brand style guide provides clear guidelines on how to use visual
and verbal elements cohesively.

Consistency is key to building a strong, memorable brand. A well-crafted Brand style guide
helps businesses create a unified image, which not only enhances brand recognition but also
builds trust and credibility with customers.

A brand style guide is an essential document that ensures consistency across all branding and
marketing materials. It serves as a reference for anyone involved in creating branded content,
from designers to copywriters, ensuring that the brand's look, feel, and voice remain consistent.
Below is a comprehensive brand style guide template:

#1. Introduction

e Purpose of the Brand Style Guide:
Explain why the style guide is important. State that it ensures brand consistency, helps
build a recognizable brand identity and provides guidelines for maintaining brand
integrity.

e Brand Overview:
Provide a brief description of the brand, including the mission statement, core values,
and brand promise. This helps set the tone and context for the rest of the guide.

#2. Brand Identity

e Logo Usage:

o Primary Logo: Include the main logo. Describe how and where it should be
used.

o Logo Variations: Provide any alternative versions (e.g., monochrome,
horizontal, vertical).

o Clear Space: Specify the minimum clear space around the logo to maintain its
integrity.

o Minimum Size: Define the smallest size at which the logo can be used to ensure
legibility.
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o

Incorrect Usage: Provide examples of what not to do with the logo (e.g.,
stretching, altering colors, adding effects).

e Color Palette:

O

Primary Colors: List the main colors of the brand, including color swatches and
their respective HEX, RGB, and CMYK codes.

Secondary Colors: Include complementary colors used for accents,
backgrounds, or additional elements.

Neutral Colors: Specify any neutral colors used in the branding (e.g., black,
white, gray).

e Typography:

o

Primary Typeface: Name and showcase the main font used in branding. Provide
examples of how it should be used (e.g., headlines, body text).

Secondary Typeface: Include any secondary fonts and their usage (e.g.,
subheadings, captions).

Web Fonts: Specify any fonts used specifically for digital or web applications.
Font Sizes and Styles: Provide guidelines for font sizes, line heights, and styles
(bold, italic) for different types of content.

e Imagery Style:

o

Photography: Describe the style of photography that represents the brand (e.g.,
candid, lifestyle, product-focused). Include examples.

lllustrations: If illustrations are used, describe their style (e.g., hand-drawn, flat
design). Include examples.

Icons: Define the style of icons used (e.qg., line icons, filled icons) and their
application.

e Graphic Elements:

o

#3. Brand

Patterns and Textures: Provide any brand-specific patterns or textures that can
be used in design materials.

Shapes and Borders: Include guidelines for using shapes and borders that
complement the brand's visual identity.

Voice and Tone

e Voice Guidelines:

o

Brand Personality: Describe the personality traits of the brand (e.g., friendly,
authoritative, witty).

Voice: Outline the overall voice of the brand (e.g., conversational, professional,
inspiring).

Formal vs. Informal: Define the level of formality in communication.
Emotional Tone: Describe the emotions the brand should evoke (e.g.,
excitement, trust, comfort).

Adjusting Tone: Provide examples of how the tone might adjust for different
audiences or platforms (e.g., social media vs. corporate presentations).
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#4. Writing Style

e Grammar and Punctuation:
o Preferred Style Guide: Mention the preferred style guide (e.g., AP Stylebook,
Chicago Manual of Style).
o Spelling and Grammar: Note any specific preferences (e.g., American vs.
British spelling).
e Word Choice:
o Brand-Specific Terminology: List any key terms or phrases unique to the
brand.
o Inclusive Language: Guidelines for using language that is inclusive and avoids
stereotypes.
e Content Guidelines:
o Headlines: Tips for writing compelling and on-brand headlines.
o Body Copy: Guidelines for crafting body copy that aligns with the brand voice.
o Calls to Action (CTAs): Examples of on-brand CTAs that drive engagement.

#5. Digital Guidelines

e Website Design:
o Homepage: Key design elements and layout recommendations for the website
homepage.
o Subpages: Consistency rules for subpages (e.g., product pages, contact page).
o Buttons and Links: Design and behavior of buttons and hyperlinks.
e Social Media:
o Profile Images and Banners: Specifications for profile images and cover photos
across social media platforms.
o Post Guidelines: Tone, voice, and image style for social media posts.
o Hashtags: Preferred hashtags to be used in posts.
e Email Marketing:
o Email Signatures: Standard email signature format for employees.
o Newsletter Design: Template and style guidelines for email newsletters.

#6. Print Guidelines

e Business Cards:
o Layout, font, and color specifications for business cards.
e Letterhead and Envelopes:
o Guidelines for letterhead and envelope designs.
e Brochures and Flyers:
o Templates and style guidelines for print marketing materials.
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#7. Brand Applications

e Examples of Branding in Action:
Provide visual examples of how the brand is applied across various mediums, such as:
Website Design
Social Media Posts
Print Collateral
Packaging Design
Advertising (Digital and Print)

o O O

O

#8. Additional Resources

e Contact Information:
Provide contact details for the brand manager or marketing department for any questions
about brand guidelines.

e Asset Library:
Include links or instructions for accessing digital assets like logos, fonts, and image
libraries.

e Review and Updates:
Explain how often the style guide will be reviewed and updated to reflect changes in the
brand.

Conclusion

Wrap up with a brief reminder about the importance of adhering to the style guide to maintain a
consistent and recognizable brand identity. Encourage users to refer to the guide whenever they
create branded content and to reach out for clarification if needed.

This Brand Style Guide Template serves as a comprehensive resource to ensure that everyone
involved in creating content for the brand adheres to a unified vision, thus strengthening the
brand’s presence and recognition across all platforms.



