
Three Key Considerations Before Using "As Seen On" Logos

Before you start using "As Seen On" logos to boost your brand's authority, it's important

to lay a solid foundation. This checklist covers three key considerations that will ensure

your efforts are well-planned and effective. Let’s dive into these considerations in detail

to set you up for success.

Consideration #1: Is Your Brand Ready?

Professional Presentation

First things first, you need to ensure your brand looks the part. Start with a

comprehensive website audit. Make sure your site is user-friendly, visually appealing,

and up-to-date. Check for broken links, outdated content, and slow loading times.

Accurate contact information and consistent branding across all pages are a must.

Don't forget about your social media profiles! They should reflect the same level of

professionalism. Update profile pictures, cover photos, and bios to match your brand

image. Regularly engage with followers and maintain a professional tone. Lastly, align

your printed marketing materials with your digital presence. Use high-quality images,

consistent branding elements, and clear, compelling messaging.

Key Messages

Next, clearly articulate your Unique Selling Points (USPs). What sets your brand apart

from the competition? Highlight these in all your communications. Define your brand’s

mission and core values, and make sure these are reflected everywhere, from your

website to your social media posts. Consistency is key! Use the same tone, style, and

key phrases across all platforms to create a cohesive brand identity.



Media Kit

You’ll also need a polished media kit. This should include a brand overview, high-

resolution images, contact information, and recent press releases. Your brand overview

should tell your story, highlight key milestones and achievements, and showcase what

makes your brand unique. Provide high-quality images of your logo, products, and key

team members. Make it easy for journalists to get in touch by listing detailed contact

information. Include concise, informative, and professionally written press releases

about recent news or major announcements.

Consideration #2: Have You Identified the Right Media Outlets?

Research and Reputation

Now, let's talk about finding the right media outlets. Look for reputable sources with

strong credibility in your industry. Prioritize outlets that are well-respected and have a

large, engaged audience. Make sure their audience aligns with your target market.

Research the demographics and interests of their audience to find the best matches.

Consider the outlet's influence within your industry or niche. Don't overlook niche

publications that might have a more targeted impact.

Understand Their Content

Go into the content these outlets produce. Review recent articles, blog posts, or

segments to identify common themes, topics, and styles. Look for an editorial calendar

that outlines upcoming themes and topics. This will help you time your pitches

effectively. Research individual journalists to understand their beats and preferences,

and personalize your pitches to match their interests and writing style.



Consideration #3: Do You Have the Resources?

Resource Allocation

Before diving into media outreach, make sure you have the necessary resources.

Allocate sufficient time for research, pitching, and follow-up. Treat media outreach as

an ongoing effort rather than a one-time task. Determine if you need to invest in tools,

software, or services to support your outreach efforts. Consider media databases, PR

agencies, or freelance writers if necessary.

Team Responsibilities

Clearly define roles and responsibilities within your team. Assign tasks such as writing

pitches, handling follow-up communications, and tracking media coverage. Provide

training or resources to ensure team members are well-prepared for their roles.

Establish a system for coordinating efforts and tracking progress. Regular team

meetings and shared project management tools can help keep everyone on the same

page.

By carefully considering your brand's readiness, identifying the right media outlets, and

ensuring you have the necessary resources, you'll be well-prepared to implement your

media outreach strategy. These considerations will help you secure "As Seen On" logos

that can significantly enhance your brand authority. Start today and watch your brand's

reputation soar!


