
Pin Optimization Checklist
1. Image Quality

● High-Resolution Images: Use high-quality, clear, and well-lit images. The
recommended minimum size is 600 x 900 pixels.

● Vertical Orientation: For optimal display in Pinterest feeds, opt for vertical images with
an aspect ratio of 2:3 (e.g., 1000 x 1500 pixels).

● Brand Consistency: Ensure images align with your brand’s visual identity, using
consistent colors, fonts, and styles.

2. Compelling Visuals

● Bright and Eye-Catching: Use bright, contrasting colors to make your pins stand out.
● Readable Text Overlay: If adding text to your image, use large, readable fonts and keep

it concise. Ensure the text contrasts with the background.
● Logo or Watermark: Add a small, unobtrusive logo or watermark to build brand

recognition.

3. Effective Pin Titles

● Descriptive and Keyword-Rich: Craft titles that clearly describe the content and
include relevant keywords.

● Character Limit: Keep titles within Pinterest's 100-character limit to ensure they are
obvious in feeds.

4. Engaging Pin Descriptions

● Keyword Integration: Write detailed descriptions using keywords that potential viewers
might search for.

● Compelling Copy: Use engaging and persuasive language to entice users to click.
● Call-to-Action: Include a clear call-to-action (CTA) to encourage users to take the next

step, such as “Read more,” “Shop now,” or “Discover how.”

5. Hashtags



● Relevant Hashtags: Add 2-5 relevant hashtags to increase the discoverability of your
pins.

● Specific and Broad: Use a mix of broad and specific hashtags to reach a wider
audience and target niche segments.

6. Link Optimization

● Direct and Relevant Links: Ensure the link directs users to the most relevant page
related to the pin content.

● UTM Parameters: Use UTM parameters in your URLs to track the performance of your
pins in Google Analytics.

● Functionality Check: Regularly check that all links are functional and lead to the correct
pages.

7. Rich Pins

● Enable Rich Pins: Apply for Rich Pins (product, article, recipe) to automatically include
additional details like price, availability, ingredients, etc.

● Metadata: Ensure your website metadata is correctly configured to support Rich Pins.

8. Pinning Schedule

● Consistent Pinning: Pin regularly to keep your profile active. Aim for a mix of fresh and
evergreen content.

● Peak Times: Pin during peak engagement times for your target audience, which can be
determined using Pinterest Analytics.

9. Board Optimization

● Relevant Boards: Pin to boards that are most relevant to the pin's content.
● Board Descriptions: Ensure boards have detailed, keyword-rich descriptions to help

users find them.
● Board Covers: Use attractive board covers that reflect the content and theme of the

board.

10. SEO Best Practices



● Profile Optimization: Use relevant keywords in your bio and board titles.
● Pin Descriptions: Use natural language that includes keywords without keyword

stuffing.
● Consistent Naming: Maintain consistency in naming conventions for pins, boards, and

descriptions.

11. Engagement and Interaction

● Repin Strategy: Regularly repin high-performing content from your boards to keep it
active.

● Community Interaction: Engage with other users by commenting on and liking relevant
pins.

● Collaboration: Collaborate with other pinners and influencers to expand your reach.

12. Analytics and Adjustments

● Monitor Performance: Regularly check Pinterest Analytics to track the performance of
your pins.

● A/B Testing: Experiment with images, titles, and descriptions to see what works best.
● Iterate and Improve: Use insights from analytics to optimize your pins for better

engagement continually.


