
Monthly Social Media Review Checklist
In the fast-paced world of social media, staying on top of your strategy and performance is
crucial for success. A thorough monthly review of your social media activities can provide
invaluable insights into what's working, what needs improvement, and how you can better align
your efforts with your business goals.

By systematically following this checklist, you can:

● Identify Trends and Insights: Understand which content resonates most with your
audience and why, allowing you to fine-tune your strategy for maximum impact.

● Track Progress: Monitor key metrics and compare them against your goals to see how
well your social media efforts are paying off.

● Optimize Strategy: Make data-driven decisions to enhance your social media presence,
improve engagement rates, and boost conversions.

● Align with Business Objectives: Ensure your social media activities contribute
meaningfully to your broader business goals, whether it’s brand awareness, lead
generation, or revenue growth.

Utilizing the Monthly Social Media Review Checklist will not only keep your team focused and
organized but also empower you to continuously improve your social media performance, stay
ahead of the competition, and demonstrate clear ROI to stakeholders.

#1. Goal Review and Alignment

● Revisit social media goals set at the beginning of the month.
● Evaluate the relevance and achievability of current goals.
● Adjust goals if necessary to align with broader business objectives.

#2. Content Performance Analysis

● Identify top-performing posts by engagement, reach, and conversions.
● Assess the performance of different content types (images, videos, text, etc.).
● Review the impact of content themes and messaging.

#3. Audience Growth and Engagement

● Track follower growth across all platforms.
● Measure engagement rates (likes, comments, shares, etc.).
● Analyze audience demographics and behaviour patterns.



#4. Reach and Impressions

● Measure the total reach of posts.
● Evaluate the number of impressions per post and overall.
● Compare reach and impressions against previous months.

#5. Traffic and Conversions

● Review website traffic generated from social media.
● Track conversions and leads attributed to social media efforts.
● Assess the quality of social media traffic (bounce rate, time on site, etc.).

#6. Engagement Rate and Sentiment Analysis

● Calculate the engagement rate per post and overall.
● Conduct sentiment analysis on social media mentions and comments.
● Identify positive and negative trends in audience sentiment.

#7. Competitor Analysis

● Monitor competitor activities and content strategies.
● Compare your performance metrics against competitors.
● Identify opportunities and threats in the competitive landscape.

#8. Campaign and Ad Performance

● Evaluate the effectiveness of paid social media campaigns.
● Measure the ROI of social media ads (cost per click, cost per conversion, etc.).
● Adjust targeting and creative strategies based on performance data.

#9. Hashtag and Keyword Performance

● Analyze the performance of hashtags used in posts.
● Track keyword performance and relevance.
● Identify trending hashtags and keywords in your industry.

#10. Feedback and Recommendations

● Gather feedback from team members and stakeholders.
● Identify areas for improvement based on monthly data.
● Make data-driven recommendations for next month’s strategy.



#11. Tools and Resources Assessment

● Evaluate the effectiveness of social media tools and software used.
● Identify any gaps or needs for new tools or resources.
● Plan for any necessary training or updates for the team.

#12. Monthly Summary Report

● Compile all data and insights into a comprehensive report.
● Highlight key achievements, challenges, and learnings.
● Share the report with relevant stakeholders and team members.

This checklist ensures a thorough monthly review of your social media efforts, helping you stay
on top of your strategy, optimize performance, and align with your business objectives.


