
Facebook Ad Creation Checklist

Creating a successful Facebook ad requires careful planning and execution.
This checklist outlines the essential steps involved in crafting, launching,
and optimizing your ad campaign. Use this as a roadmap to navigate the
Facebook advertising landscape and achieve your marketing goals.

Account Setup

● Create a Facebook Business Page (if you don't have one already)
● Set up a Facebook Ad Account
● Consider creating a Business Manager account for advanced features

and management

Campaign Creation

● Log in to Facebook Ads Manager
● Click "Create" to start a new campaign
● Choose a campaign objective (e.g., awareness, traffic, conversions)
● Give your campaign a name
● Select a campaign budget and schedule

Ad Set Creation

● Create an ad set within your campaign
● De�ne your target audience based on demographics, interests,

behaviors, and locations
● Set a bidding strategy (e.g., automatic, manual bidding)
● Choose ad placements (e.g., News Feed, Stories, Instagram)

Ad Creation



● Select an ad format (image, video, carousel, etc.)
● Create compelling ad copy and visuals
● Write a strong call-to-action
● Choose a landing page URL

Budget and Scheduling

● Set a daily or lifetime budget for your ad
● Determine the ad start and end dates
● Consider ad scheduling (e.g., running ads during peak hours)

Monitoring and Optimization

● Track key metrics (impressions, clicks, conversions, cost per click)
● Use Facebook Insights to analyze ad performance
● A/B test different ad variations
● Re�ne targeting and ad creative based on performance data
● Pause or stop underperforming ads

Troubleshooting Common Ad Issues

● Ad Disapproved: Review Facebook's advertising policies to identify
potential violations (e.g., misleading content, prohibited products)

● Low Click-Through Rate (CTR): Improve ad relevance, create
compelling visuals, and re�ne targeting

● High Cost Per Click (CPC): Adjust bidding strategy, optimize ad
creative, and expand target audience

● Low Conversion Rate: Improve landing page experience, re�ne
targeting, and test different ad copy

● Technical Issues: Check ad account settings, payment information,
and pixel implementation



By following this checklist, you'll have a solid foundation for creating and
managing successful Facebook ad campaigns. Remember to continuously
monitor and optimize your ads to achieve your marketing goals.


