Lamphills

Product Placement Strategy Template

1. Define Your Objectives

e Goal: What do you want to achieve with your product placement? (e.g., increase
brand awareness, drive sales, enhance brand image)
e KPIs: What key performance indicators will you use to measure success? (e.g.,

impressions, engagement rates, sales metrics)
2. Identify Your Target Audience

e Demographics: Age, gender, location, income level
e Psychographics: Interests, values, lifestyle

e Media Consumption: Preferred channels and content types
3. Select Appropriate Content

e Content Alignment: Ensure the content aligns with your brand values and target
audience.
e Type of Content: Movies, TV shows, web series, social media influencers, etc.

e Platform: Netflix, YouTube, Instagram, local TV, etc.
4. Research and Choose Partners

e Content Creators: Identify potential creators, directors, and producers to
collaborate with.

e Influencers: Select influencers who align with your brand and have a strong
following among your target audience.

e Maedia Channels: Evaluate the channels where your audience spends the most

time.

5. Develop Integration Plan
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e Placement Type: Visual, verbal, or integrated placement
e Scene Context: How will the product be featured? (e.g., used by a character, in
the background)

e Frequency: How often will the product appear?
6. Set Your Budget

e Allocation: Break down your budget across different placements and channels.

e Cost Estimates: Research and list the costs associated with each placement.
7. Create a Timeline

e Production Schedule: Align with the production timelines of the chosen content.
e Placement Duration: Determine how long the product will be featured (one-time,

recurring).
8. Execute the Plan

e Coordination: Work closely with content creators to ensure smooth integration.

e Approval: Review and approve the final content before it goes live.
9. Monitor and Measure Performance

e Track KPIs: Use analytics tools to measure the impact of your product placement.

e Adjust Strategy: Make necessary adjustments based on performance data.
10. Review and Optimize

e Post-Campaign Analysis: Evaluate the success of the product placement.
e Feedback: Gather feedback from stakeholders and use it to improve future

strategies.

Example Use Case:
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1. Objective: Increase brand awareness among millennials
2. Target Audience:
o Demographics: Ages 18-34, urban areas, moderate to high income
o Psychographics: Interested in tech and sustainability
o Media Consumption: Frequently watch Netflix and YouTube
3. Content Selection:
o Type: Popular Netflix series, tech YouTubers
o Platform: Netflix, YouTube
4. Partners:
o Netflix show creators
o YouTubers with tech review channels
5. Integration Plan:
o Placement Type: Integrated into storyline
o Scene Context: Product used by main character in a tech-savvy
environment
o Frequency: Featured in 3 key episodes
6. Budget: $100,000 allocated to Netflix series placement and $50,000 for YouTube
influencer campaigns
7. Timeline:
o Production Schedule: Align with filming schedule, placement in episodes
airing Q3
o Placement Duration: Throughout the season
8. Execution: Coordinate with Netflix production team and YouTubers for seamless
integration
9. Monitor: Use Netflix analytics and YouTube Insights to track views and
engagement
10.Review: Conduct a post-campaign analysis, gather feedback, and plan for future

placements

This template can be customized to fit the specific needs of your brand and product
placement strategy.



