
Lamphills' Checklist for Optimizing TikTok Content and Hashtag
Use

This Lamphills' checklist ensures your content is strategically positioned to maximize visibility
and engagement on TikTok:

Content Quality: Under content quality, check to be sure your videos are of high quality
with clear visuals and good sound. You can use engaging and creative concepts to
capture attention.
Video Length: Make sure your videos are short and captivating, ideally between 15-30
seconds. Also ensure the most engaging part is within the first few seconds.
Trending Content: Participate in trending challenges and use popular sounds. Don't
forget to monitor the Discover page regularly for trends.
Hashtag Strategy: Use a mix of popular and niche hashtags. You can include 3-5
relevant hashtags in each post. Avoid overloading your caption with too many hashtags.
Engagement: Respond to comments quickly to encourage interaction. Use interactive
features like polls, duets, and stitches.
Posting Schedule: Post content when your target audience is most active. Maintain a
consistent posting schedule to keep followers engaged.
Captions and Descriptions: Write engaging and relevant captions that complement
your video. Use a call-to-action to encourage likes, shares, and comments.
Analytics Review: Use TikTok’s built-in analytics to track video performance. Review
which hashtags and content types drive the most engagement.
Collaboration: Collaborate with other creators to reach new audiences. Engage with
content from influencers in your niche.
Originality: Be authentic and share unique perspectives or talents. Avoid copying
others' content; put your spin on trends.

Additional Tips:



Thumbnail Selection: Choose an eye-catching thumbnail for your video.
Profile Optimization: Ensure your profile is complete with a clear bio, profile picture,
and links to other social media.
Cross-Promotion: Share your TikTok videos on other platforms like Instagram, Twitter,
and Facebook.


