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Book Launch Checklist Template

This comprehensive checklist will guide you through the crucial
stages of your book launch, ensuring a smooth and impactful
debut. Remember to adapt and adjust the timeline based on your

specific publishing schedule.
Pre-Launch (3 Months Out):

e Book Essentials:
o « Finalize book cover design. (Eye-catching and
genre-appropriate)
o v Craft a compelling book description. (Highlights key
selling points and entices readers)
o v Secure ISBN number. (Essential for distribution and
sales)
e Online Presence:
o v Build your author's website. (Serves as your online
hub and brand)
m Include a bio, book information, contact details,
and purchase links.
o « Establish a social media presence. (Connect with
readers and build a community)
m Identify relevant platforms based on your target
audience (e.g., Facebook, Twitter, Instagram)
m Create engaging and consistent content leading

up to launch.
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e Reader Engagement:
o v Start an email list and offer a reader magnet.

(Freebie in exchange for email sign-ups)
m Consider offering exclusive content, excerpts, or
discounts.
o v Identify book reviewers and bloggers in your niche.

(Reach out with review requests)
m Research blogs and websites frequented by your

target audience.

e Launch Strategy:
o v Write a press release template. (Highlight key book

details and launch events)
m Include author bio, contact information, and

quotes/endorsements (if available).
o v Define your launch goals. (Sales targets, media
attention, reader engagement)
o v Setalaunch date. (Choose a strategic date with

minimal competition)
Launch Month:

e Pre-Launch Buzz:
o v Schedule social media posts promoting your book.

(Teasers, behind-the-scenes glimpses, release date

reminders)
o v Run a book giveaway contest. (Generate excitement

and attract new readers)
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m Promote the giveaway across your social media
platforms and email list.

o v Send out press releases to relevant media outlets.
(Target publications and bloggers aligned with your
genre)

m Personalize each press release and highlight
unique aspects of your book.
e Reader Connection:

o v Connect with book clubs and offer discussions.
(Schedule virtual or in-person sessions)

m Provide discussion guides or Q&A sessions to
enhance engagement.

o v Plan and host a virtual launch party (optional).
(Interactive event to celebrate your book)

m Consider author readings, interviews, audience
Q&A, and exclusive content.
e Marketing Materials:

o v Prepare marketing materials like banners and
brochures. (Visually appealing and consistent with
your brand)

m Ensure these materials are readily available for

online and offline promotion.
Launch Day:

¢ Showtime!:
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o v Host your virtual launch party or attend in-person
events. (Be an active participant and engage with
readers)

o v Engage with readers on social media and respond to
comments. (Show appreciation and build a
community)

o v Offer book sales and promotions. (Incentivize
purchases and boost launch day sales)

e Analytics:

o ¢ Track launch metrics and website traffic. (Monitor
progress and measure campaign effectiveness)

m Use website analytics tools to track key metrics
like sales, website visits, and social media

engagement.

Post-Launch:

e Maintain Momentum:

o v Continue social media promotion and reader
engagement. (Maintain consistent communication)

o v Respond to book reviews and online discussions.
(Show appreciation and address feedback)

o  Participate in author interviews and online
communities. (Expand reach and connect with
potential readers)

e Evaluation:
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o v Evaluate the launch results and identify areas for
improvement. (Learn from your experience)
m Analyze data, gather reader feedback, and
identify what worked well and what could be

improved for future projects.

Bonus Tip:

Prepare for the long haul. A book launch is the beginning, not the
end. Develop a long-term marketing strategy to sustain reader

interest and sales beyond launch day.



