
Interactive Checklist for Creating Snapchat Ads

A. Pre-Planning Stage
- Define Your Objectives: Choose what you want to achieve (brand awareness, lead generation,
conversions).
- Understand Your Audience: Define demographic details (age, interests, behaviors).
- Budget Planning: Determine your ad spend and allocate funds across different ad types.

B. Ad Creation Stage
- Select Ad Type: Choose between Snap Ads, Story Ads, Collection Ads, Lenses, Filters, or
Commercials based on objectives.
- Develop Creative: Design visuals and write copy that resonates with your target audience.
- Use high-quality, engaging images or videos.
- Ensure content is mobile-optimized and adheres to vertical format.
- Prepare engaging and concise text overlays.

- Incorporate Interactive Elements: Add swipe-up links, call-to-action buttons, or interactive AR
features.
- [ ] Sound Integration: Decide if your ad will include sound and prepare appropriate audio
elements.

C. Testing & Review Stage
- Review Ad Guidelines: Ensure all content complies with Snapchat’s advertising policies.
- Internal Feedback: Gather feedback from team members or stakeholders.
- Test on Different Devices: Preview how your ad looks on various mobile devices to ensure
compatibility.

D. Launching Stage
- Set Targeting Options: Define targeting based on demographics, location, interests, and
behaviours.
- Schedule Your Ads: Decide on the start and end dates for your campaign.
- Optimize for Performance: Choose automatic bidding for optimal delivery or manually adjust bids
based on ad performance.

E. Post-Launch Monitoring & Optimization
- Track Performance Metric: Monitor impressions, clicks, conversion rates, and other relevant
KPIs.
- Adjust Campaigns Based on Analytics: Refine targeting, creative, and budget allocation based on
ad performance data.
- A/B Testing: Experiment with different versions of ads to determine what works best.

F. Review and Reflect
- Compile Reports: Gather data and summarize the campaign's performance.
-Identify Learnings: Document what strategies succeeded and what could be improved.
- Plan for Future Campaigns: Use insights gained to enhance future advertising efforts.

By following this checklist, advertisers can systematically approach the creation and execution of
Snapchat ads, ensuring no crucial steps are missed and improving the likelihood of achieving their
marketing goals.


