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Custom URL Branding Checklist

Creating custom URLs is essential to building a cohesive and recognizable brand presence
online. Custom URLs can improve click-through rates, enhance brand recall, and make tracking
and analytics more accessible.

General Best Practices

e Choose a Branded Domain
o Select a domain name that reflects your brand (e.g., yourbrand. com).
o Ensure the domain name is short, memorable, and easy to spell.
e Use a URL Shortener with Customization Options
o Choose a URL shortening service for custom branded links (e.g., Bitly,
Rebrandly).
o Set up a custom domain within the URL shortener platform.
e Keep URLs Short and Simple
o Aim for URLs that are concise and easy to read.
o Avoid unnecessary characters, symbols, or complicated strings.
e Include Relevant Keywords
o Incorporate keywords related to your content or campaign.
o Ensure keywords are relevant and not overly long.
e Maintain Consistency
o Use consistent branding elements across all custom URLs.
o Stick to a uniform format for easier recognition and recall.

Steps for Creating Custom URLs

Step 1: Set Up a Custom Domain

e Choose a Domain Registrar
o Use a reputable domain registrar to purchase your custom domain (e.qg.,
GoDaddy, Namecheap).
e Configure DNS Settings
o Follow the URL shortener's instructions to point your custom domain to their
service.
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o Verify the domain configuration to ensure it's appropriately set up.

Step 2: Customize Your URLs

e Create Branded Short Links
o Use your custom domain to generate branded short links (e.g., your brand.
link/offer).
e Include Descriptive Keywords
o Make sure the URL slug (the part after the slash) is descriptive and relevant (e.g.,
your brand, link, or summer sale).

Step 3: Incorporate URLs into Marketing Materials

e Add to Social Media Profiles
o Include branded URLs in your social media bios and posts.
o Use shortened URLs for cleaner, more professional posts.
e Use in Email Campaigns
o Include custom URLs in email newsletters and marketing campaigns.
o Track the performance using UTM parameters.
e Integrate into Advertising
o Use custom URLs in online ads, print ads, and other marketing materials.
o Ensure URLs are visible and accessible when typing for offline media.

Step 4: Monitor and Analyze Performance

e Track Clicks and Engagement
o Use the URL shortener’s analytics dashboard to monitor link performance.
o Look at click-through rates, geographic data, and device information.
e Utilize UTM Parameters
o Add UTM parameters to your custom URLs for detailed tracking in Google
Analytics.
o Analyze campaign performance based on source, medium, and campaign
names.
e Optimize Based on Data
o Review performance data regularly and adjust your strategies accordingly.
o A/B test different URL structures and keywords to find the most effective
combinations.
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Platform-Specific Best Practices

Social Media

e Facebook
o Use custom URLs in posts, bio, and ad campaigns.
o Ensure URLs are short to avoid truncation in posts.
e Twitter
o Keep URLs concise to leave room for your tweet (within the 280-character limit).
o Use branded short links to increase credibility and engagement.
e Instagram
o Include custom URLs in your bio and Stories (if you have the swipe-up feature).
o Use bio link tools to consolidate multiple links (e.g., Linktree).
e Linkedln
o Use custom URLs in your profile, posts, and company page.
o Ensure URLs are professional and relevant to your audience.
e Pinterest
o Include custom URLs in pin descriptions and boards.
o Use high-quality, relevant keywords to enhance SEO.

Email Marketing

o Newsletters
o Use custom URLSs to link to featured content and promotions.
o Track performance with UTM parameters.
e Automated Campaigns
o Include custom URLs in automated email sequences.
o Personalize URLs based on recipient data for increased relevance.

Advertising

e Online Ads
o Use custom URLs in PPC campaigns (e.g., Google Ads, Facebook Ads).
o Ensure URLs are relevant and trackable.
e Offline Media
o Use easy-to-type custom URLs in print ads, billboards, and TV commercials.
o Make sure URLs are memorable and related to the campaign.
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Tools and Resources

e URL Shorteners
o Bitly, Rebrandly, TinyURL
e Domain Registrars
o GoDaddy, Namecheap, Bluehost
e Analytics Tools
o Google Analytics, Bitly Analytics, UTM.io

By following this comprehensive checklist, you can effectively create and manage custom URLs
that enhance your brand’s online presence, improve user experience, and provide valuable
insights into your marketing efforts.



