
Checklist On How To Structure A
Marketing Video?
Here is a checklist to help you structure your marketing video:

1. Define Your Goal: Clearly outline the purpose of your video. Are you trying to
increase brand awareness, drive sales, or educate your audience?

2. Know Your Audience: Understand who your target audience is and tailor your
message to resonate with them.

3. Craft a Compelling Hook: Capture viewers' attention in the first few seconds with
an engaging hook that entices them to keep watching.

4. Introduce Your Brand: Clearly introduce your brand early on in the video to
establish your identity.

5. Tell a Story: Create a narrative that connects with your audience emotionally.
Stories are memorable and can help build a stronger connection with viewers.

6. Highlight Benefits: Clearly communicate the benefits of your product or service.
Show how it can solve a problem or improve the viewer's life.

7. Show, Don't Just Tell: Use visuals to demonstrate your product in action. Visuals
are powerful in conveying information quickly and effectively.

8. Include a Call to Action (CTA): Encourage viewers to take the next step, whether
it's visiting your website, making a purchase, or subscribing to your channel.

9. Keep it Concise: Attention spans are short, so aim to keep your video concise
and to the point. Ideally, aim for a length of 1-2 minutes for most marketing
videos.

10.Use High-Quality Production: Invest in good quality audio, visuals, and editing to
make your video look polished and professional.

11.Optimize for Mobile: Many viewers watch videos on mobile devices, so ensure
your video is optimized for mobile viewing.

12. Incorporate Branding Elements: Use your brand colors, logos, and messaging
consistently throughout the video.

13.Add Music and Sound Effects: Background music and sound effects can
enhance the viewing experience and evoke emotions.

14.Test and Iterate: Once your video is live, track its performance and gather
feedback to make improvements for future videos.

Remember, the key to a successful marketing video is to engage your audience,
communicate your message clearly, and drive them to take action.


