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Reputation Marketing Campaign Checklist

#1. Planning and Strategy

Define Goals and Objectives
[J Establish clear, measurable goals (e.g., increase positive reviews, improve social media
engagement).
[J Set key performance indicators (KPIs) to track success.

Identify Target Audience
[ Define your target audience and their preferences.
[J Understand their pain points and what influences their perception.

Research and Benchmarking
[ Conduct a SWOT analysis (Strengths, Weaknesses, Opportunities, Threats).
[J Benchmark against competitors’ reputations.

#2. Building and Managing Online Presence
Optimize Online Listings
[J Claim and update business listings on Google My Business, Yelp, and other relevant
platforms.
[J Ensure consistency in NAP (Name, Address, Phone number) across all listings.

Enhance Social Media Profiles
[J Complete and optimize profiles on key social media platforms.
[J Use professional and branded imagery.

Website Optimization
[J Ensure the website is user-friendly and mobile-optimized.
[J Create a dedicated page for testimonials and reviews.

#3. Gathering and Managing Reviews

Encourage Customer Reviews
[J Ask satisfied customers to leave reviews.
[J Simplify the review process with direct links or QR codes.
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Monitor Reviews Regularly
[J Use review management tools to track new reviews.
[ Set up alerts for new reviews.

Respond to Reviews
[J Thank customers for positive reviews.
[J Address negative reviews promptly and professionally.

#4. Content Creation and Distribution

Develop High-Quality Content
[JJ Create blog posts, videos, and infographics that highlight positive aspects of your
business.
[J Share customer success stories and testimonials.

Engage on Social Media
[J Post regularly and engage with your audience.
[J Share user-generated content and customer reviews.

Public Relations
[ Distribute press releases about positive developments and milestones.
[J Build relationships with journalists and influencers.

#5. Influencer and Community Engagement

Partner with Influencers
[J Identify and collaborate with influencers relevant to your industry.
[ Ensure they align with your brand values and audience.

Community Involvement
[ Participate in local events and sponsor community activities.
[J Engage with local organizations and charities.

#6. Monitoring and Analytics

Track Key Metrics
[J Monitor review scores, social media engagement, and website traffic.
[J Use tools like Google Analytics, social media insights, and review platforms analytics.
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Analyze Sentiment
[ Use sentiment analysis tools to gauge public perception.
[J Identify trends and areas for improvement.

Adjust Strategies
[CJ Regularly review and adjust your strategies based on analytics.
[J Implement changes and track their impact.

#7. Crisis Management

Prepare a Crisis Plan
[ Develop a crisis management plan for handling negative publicity.
[J Assign roles and responsibilities for crisis response.

Respond Quickly
[J Address issues promptly and transparently.
[J Communicate solutions and actions taken to resolve the problem.

#9. Continuous Improvement
Gather Feedback

[J Regularly seek feedback from customers and employees.
[J Use feedback to make improvements.

Stay Updated
[J Keep up with industry trends and updates in reputation management tools.
[J Adapt to new platforms and changes in customer behavior.

#10. Reporting and Reviewing

Regular Reports
[CJ Generate regular reports on your reputation marketing performance.
[J Share insights and progress with stakeholders.

Review and Refine
[0 Periodically review the entire campaign.
[J Refine strategies based on performance data and feedback.



