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Certainly! Here’s an enhanced checklist for what a marketing consultant
does, featuring thick-bordered checkboxes with ticks for each bullet point.

This format is designed to be visually appealing and easy to follow.

1. Conduct Market Research
- [1 **Gather and analyze data on market trends, competitor activities, and
customer preferences.*

- **Goal:** Understand the market landscape to inform strategic decisions.

2. Develop Marketing Strategies**
- [1 **Create detailed plans to promote products or services effectively.**
- **Goal:** Formulate strategies that align with business goals and drive

growth.

3. Enhance Brand Identity
- [1 **Refine the company's image and messaging to better resonate with
the target audience.**

- **Goal:** Build a strong, recognizable brand that stands out in the

market.

4. Execute Marketing Campaigns
- [1 *™Plan and manage promotional activities across multiple channels,

including digital and traditional media.**



- **Goal:** Increase brand awareness and drive customer engagement

and sales.

5. Optimize Online Presence
- [1 *™Improve the company’s website and digital channels for better
visibility and user experience.**

- **Goal:** Boost online traffic and conversion rates through effective SEO

and social media strategies.

6. Analyze Marketing Performance
- [1 **Track and evaluate the success of marketing initiatives using key
performance indicators (KPIs) and metrics.**

- **Goal:** Identify what works and what doesn’t to continuously improve

marketing efforts.

7. Provide Expert Advice
- [1 **Offer insights and recommendations based on industry best practices
and trends.™*

- **Goal:** Help businesses make informed decisions and optimize their

marketing strategies.

8. Conduct Brand Positioning**
- [1 **Define and enhance the company’s position in the market relative to
competitors.**

- **Goal:** Establish a unique value proposition that differentiates the
brand.
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