
Leveraging Shared Media
I. Planning and Setup

Define your target audience and their needs
Identify your content goals and objectives
Determine the types of shared media that align with your goals (UGC, collaborative
content, syndicated content, licensed content)
Set up a content calendar to organize and schedule shared media content
Establish a process for tracking and measuring the impact of shared media on your
brand

II. Content Creation and Curation
Develop a content strategy that incorporates shared media
Create content that encourages sharing and collaboration (e.g. ask questions, request
feedback, etc.)
Curate high-quality, relevant content from other sources (e.g. industry news, thought
leadership pieces)
Use social media to share content and encourage sharing and collaboration
Utilize user-generated content (UGC) campaigns to encourage audience participation

III. Engagement and Community Building
Respond to comments, messages, and shares in a timely and authentic manner
Engage with your audience on social media to build relationships and trust
Use social media groups or forums to build a community around your content
Host webinars, contests, or other events to encourage audience participation
Collaborate with influencers or other brands to expand your reach

IV. Measurement and Analysis
Track engagement metrics (e.g. likes, shares, comments) for shared media content
Monitor website traffic and analytics to measure the impact of shared media on your
brand
Use social media analytics tools to measure reach, engagement, and conversions
Conduct regular audits to ensure shared media content is aligned with your brand's
goals and values
Adjust your shared media strategy based on data and insights

V. Best Practices
Ensure authenticity and credibility in all shared media content
Use high-quality, engaging content that resonates with your audience
Provide proper attribution and credit for shared content
Monitor and moderate shared content to ensure it aligns with your brand's values and
guidelines



Continuously evaluate and improve your shared media strategy to maximize impact.


